WRLA ADVOCACY UPDATE | WRLA REMEMBERS | EDUCATION OPPORTUNITIES

TARDSTIGN

ISSUE 6 | DECEMBER 2019/JANUARY 2020

2020 WRLA
BUYING SHOW

~.

‘\

NEW WRLA
BUYING SHOW
INFORMATION APP LAUNCHES 2019

FOR VENDORS ELECTION

P AND DEALERS IN JANUARY 2020 COVERAGE

Py | 2T




" GREAT
VMOULDING
DO EXACTLY2
HE SAME THINGZ
JRA ROOM# "

'
_ i
| B



http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=2&exitLink=http%3A%2F%2Ftaigabuilding.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=2&exitLink=http%3A%2F%2Fwww.taigabuilding.com

Working
for our
members
every day.

Competition is fierce in our market and margins are
always under pressure. That's why we rely on the
team of experts at Sexton to get us the best possible
programs with access to top quality building supply
brands at competitive prices. Managing inventory of
our wide breadth of products is another critical
element in being competitive. | know that I can
depend on Sexton to help ensure | have the product |
need to service my customers. Being a part of Sexton
definitely gives us a competitive advantage.”

—Gary Fletcher, General Manager, Trail Building Supplies
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Hear ab ur story at

1 800 665 9209

T Learn about our story at
sextongroup.com

Our Promise to You.

Our strength as a buying group is built on four major advantages:
We're a dedicated team of industry professionals focused on your success. % SE’XTON
GROUP LTD

We negotiate competitive programs and leverage our strong relationships with
vendors to resolve any issues quickly for you. We have a first-class accounting
team that promptly delivers accurate rebate payments as promised. Well connected.

So you can focus on what matters most — your business.
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EecCopoxXysy"

The WoodWorker's Epoxy

If you own or operate a lumber
store, have you considered carrying
the EcoPoxy line of products?

More and more wood workers are
using epoxies in their projects and
we believe we'd be a great addition
to your current product lineup.

For more information, please email
inquiries@ecopoxy.com or visit us
at the WRLA Buying Show.

Our epoxy resins are formulated
specially for the lumber industry,
making it the perfect product to

offer your customers.

P: 1-855-326-7699
E: inquiries@ecopoxy.com
WWW.ecopoxy.com
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| PRESIDENT'S MESSAGE |

Working Together for Change

By Liz Kovach, President, WRLA

POWER IN NUMBERS IS an old
cliché, but one that continues to hold
true and is relevant now more than
ever. As 2019 ends, it provides us an
opportunity to look back at this past
year and evaluate what went well and
what didn’t, adjust where we can, and
hopefully implement some changes
in 2020.

December 2019/January 2020 | YARDSTICK

The lumber and building supply industry, like many others, has experienced some
challenges and it is now more important than ever to work together for change. The WRLA
government relations team was active this past year increasing our outreach to members,
engaging political parties, and listening to our members’ feedback. As we enter 2020, we will
keep our foot on the gas to continue to engage more WRLA members to participate and work
toward expanding our impact in the political front.

The WRLA represents the interests of 1,100-plus member businesses in the lumber and
building supply industry and we want to continue to grow that number. We know that with
your support and input we can make our collective voice stronger as we continue to ramp up
our advocacy efforts.

To help set our priorities for 2020, we invite all WRLA members to join us on Tuesday,
January 21 for our first-ever LBM Advocacy Summit. This summit is designed to allow our
members to work together in a facilitated environment to determine which provincial
policies your WRLA should focus on. The summit will take place at the Marriott Hotel in
downtown Calgary from approximately 1:30 p.m. — 3:30 p.m. and will be followed by a small
wine and cheese event.

We strongly feel it is important to have representation from all areas of our membership
and Western provinces and we hope you will consider attending. The WRLA wants to take an
active role in the change that you want to see. Please call me to discuss questions you may
have or to simply sign up to participate.

As the Show in Calgary quickly approaches, I would like to take this opportunity to
remind you to maximize the opportunities at the upcoming show. Education opportunities
have been increased so please be sure to watch out for the schedule release and bring
members of your staff team to participate.

Be sure to join us at our Thursday night
awards event where we will celebrate our awards
‘ recipients, including the Industry Achievement

Award and the Sales Representative of the Year

Awards. I am very pleased to announce that Rob
L Hauser of Camrose Home Hardware is the 2019

Industry Achievement Award recipient. If you are

|

curious to see who the Sales Representatives of
the Year are, then you will have to come and find
out for yourself.

Finally, I would like to take this opportunity to
thank Mark Westrum for his decade of volunteer
service to the WRLA board and the industry.
Mark’s term comes to an end in January and
he participated in some significant changes
during his tenure. We will miss his presence,
his humour, and his insights around the board
table. On behalf of the board and staff team,
thank you Mark!

Have a safe and happy holiday season, and I
look forward to connecting with you in the New
Year in Calgary! )
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| CALENDAR OF FVENTS |

JANUARY 20

Advanced Estimating Level 3
with Stan Burkholder

8a.m. — 4:30 p.m.

Hyatt Regency Hotel

JANUARY 21

Principles of Yard and
Warehouse Operations with Stan
Burkholder

8a.m. — 4:30 p.m.

Hyatt Regency Hotel

LBM Industry Advocacy Summit
2 p.m. -5 p.m.

Marriott Hotel Downtown

Details coming soon.

JANUARY 22

Pre-Show Education Classes
Hyatt Regency Hotel

Download WRLA 2020 Show app for
class schedule or view online.

Welcome Wednesday Meet Up

2 p.m. -8 p.m.

A casual meet up in a private room at
Thomsons Kitchen & Bar (formerly
known as the Sandstone Lounge).
Members can meet up in this private
room to socialize and get their

badge printed.

JANUARY 23

2020 WRLA Buying Show
8a.m. -5 p.m.
BMO Centre

WRLA Annual General Meeting
2 p.m.
Show Floor — Education Classroom

JANUARY 23 (con’d)

Meet us at “The Place” -

A Social Networking and
Awards Night

6:30 p.m. — II p.m.

Hosted by the WRLA at the Hyatt
Regency Ballroom, this night
celebrates one another and furthers
our connections made at the show.
Join us and enjoy the food stations,
appetizers, and socializing. No
additional cost but attendees

must wear their show badges

to ensure entrance to the event.
REGISTER TO ATTEND.

JANUARY 24

2020 WRLA Buying Show
9a.m. - 2:30 p.m.

BMO Centre

With more than
120 YEARS
OF KNOW-HOW,

Garant now offers
a wide range of
cleaning tools

Making your job easier™
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Weather-Tite"

ROOFING SYSTEM

WARRANTY

GET THE MOST COMPREHENSIVE
PROTECTION PLAN ON THE MARKET.

GET THE WEATHER-TITE™ ROOFING SYSTEM.

THE WEATHER-TITE™ ROOFING SYSTEM OFFERS THE MOST COMPREHENSIVE LIFETIME WARRANTY OF ITS KIND. WITH SUCH A WARRANTY TO PROTECT YOUR
INVESTMENT, YOU KNOW YOU WILL BE IN GOOD HANDS FOR MANY, MANY YEARS.

P — - . 1"

HIGH WIND 100%

WAL'ﬁB?gTY FREE TRANSFER
20 YEARS

- 220 KM/H \
100% —— = AVAILABLE AT

COVERAGE e NO EXTRA
20 YEARS A 4 COST

. o
L\ PROTECTORS

e !—J-.C
I PROUDLY MADE .mh

FOR MORE INFORMATION ON THE WEATHER-TITE™ ROOFING SYSTEM WARRANTY,
PLEASE VISIT BPCAN.COM/WARRANTIES

&Wo Ao

@

BUILDING PRODUCTS OF CANADA CORP.

bpcan.com
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YOUR CUSTOMERS WILL

APPRECIATE THE SAVINGS

ON THEIR HEATING AND
COOLING COSTS®

The Owens Corning® AttiCat® Expanding Blown-In Insulation System
is a quick, easy, safe and reliable system to ensure customer satisfaction
and increase your repeat and referral business.

Quick & Easy: Complete in as little as 2 hours'
Virtually No Settling: Keeps its energy saving R-value over time
Virtually No Mess: Releases and expands inside machine for low dust

THE PINK PANTHER™ & © 1964-2019 Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved. The colour PINK is a registered trademark of Owens Corning. © 2019
Owens Corning. All Rights Reserved. *Up to 20% heating and cooling savings based on Hot 2000, Version 8.7 run for a 2 storey 1972 type base house with 1149 sf per
floor for an increase from R-8 to R-40 in the attic in Canadian climates. Savings vary depending on original amount of insulation in your home, climate, house size, air
leaks, and personal energy use and living habits. "Blowing time, based on attic size 100m?/1000 ft? at RS| 8.8/R-50.

R-20 Rsi35
98ft’ (pi) 9,1 m'’

R-40 Rsi70
49F (pi) 45

i

® EXPANDING BLOWN-IN
INSULATION SYSTEM

@ AttiCat

1-800-GET-PINK® or visit owenscorning.ca
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Winnipeg's City Sheet Metal
Celepbrates a Century

By Alana Trachenko

ACCORDING TO ALLAN ABOSH,
City Sheet Metal President and Third-
Generation Owner, the old adage is true:
you never work a day in your life if you
love what you do.

—
Y
SHELT METAL
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His passion for the products that City
Sheet Metal manufactures, coupled with
a focus on employee satisfaction and
customer service, is a simple yet foolproof
foundation for the company, which
celebrates its 100th anniversary in 2020.

Unofficially, the company began in 1919,
but Abosh’s father felt that the year had too
much negative connotation following the
1919 General Strike in Winnipeg.

“I thought a strike was a strike, and
that was the extent of it,” Abosh said in
an interview with the WRLA's Yardstick
magazine. “But actually, the Canadian
government sent in armed forces to
Winnipeg because they were so worried
about communism taking a foothold in
Canada because of the workers’ strike.”

City Sheet Metal was born at a time of
great societal transition, but the industry
has hardly changed in any practical sense,
Abosh explained.

“It's a third-generation company but
really nothing has changed,” Abosh
said. “The only thing that changes is the
physical size of the products — besides
that, nothing has changed in my industry
since day one.”

EMPLOYEE-FOCUSED FROM
THE START

City Sheet Metal manufactures a
number of metal products, including
gutter systems, downspouts, and elbows
and trims, working primarily with
steel and aluminum. When asked what

"1.



“I’'ve always tried to put myself in the workers’
position, what | would want if | was working on
the floor. I've listened to whatever the employees
suggested and have done it within reason. We
have an open policy: they need this or that,

they ask.”

— Allan Abosh, City Sheet Metal President and Third-Generation Owner

their most popular product is, Abosh accident at City Sheet Metal, including the

said it’s never been any one particular high employee retention.

item. There are other reasons that their “I've always tried to put myself in the

work is in demand. workers’ position, what I would want if
“I've always prided the company on the I was working on the floor,” Abosh said.

quality of product and prompt service, so “I've listened to whatever the employees

I think those are the main reasons that suggested and have done it within reason.

people deal with us,” he said. We have an open policy: they need this or
Part of their success could be attributed that, they ask.

to the almost unheard of level of employee “Last year they asked for a complete

loyalty at City Sheet Metal. Abosh said set of tools at each machine, and we

that on average, their employees stay discussed it and went ahead with it, and

with them for 15 years, a true feat when it’s helped a lot. You can see the difference

considering that it’s not unusual to see in productivity, where a person isn't

turnover after three or four years within walking around for half an hour looking for

the manufacturing industry. Nothing is an a screwdriver.”

Liz Kovach, President of the Western
Retail Lumber Association, said that
responding to employee needs is a sure-fire
way of increasing business longevity.

“To build a great business, you have to be
able to rely on and trust your employees, and
they have to be able to trust you,” Kovach
said. “At City Sheet Metal, it’s clear that there
are very strong working relationships, which
has allowed the company to weather the ups
and downs of the manufacturing industry.”

PASSION FOR THE PRODUCT

Abosh’s approach to business, which he
credits in part to growing up in a family
that knew the metal industry backwards
and forwards, is straightforward — keep
your employees happy, pay attention to
product quality, and don’t get caught up
in the what-ifs.

“I'had a business mentor... and he would
say to me, ‘Allan, how do you get so excited
about selling a piece of eavestrough to
someone?’ And I never noticed I'd get so
excited about it,” Abosh said. “I got pumped
up about the product we were making and
I'd make sure the product was just so and
the quality was just so and, if not, we'd have

CITY SHEET METAL CO. LTD.

30 Paramount Road, Winnipeg, Manitoba R2X 2W3
Phone: (204) 694-7250 ¢ Fax: (204) 633-6712
Toll Free: 1-800-465-1065
Email: service@citysheetmetal.com
Website: www.citysheetmetal.com

Celebrating 100 years in Business
1920-2020

Your Rain Product Specialist since 1920

Western Retaif
Lumber Association

@A’[A
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them reset the machine so when the product
left here, I knew there was nothing wrong in
any way, shape or form.”

It's been a labour of love for
Abosh and his team.

“Ienjoy it so much, and I've been
fortunate at being successful at it,” he said.
“Putting in a 10-hour week or putting in
an 8o-hour week, I never looked at it as
how many hours do I have to putitin, I
just worked the hours that are required to
be successful. The motivation was that I
enjoyed what I was doing, so it wasn't really
work, and that applies to anything you do
and any job you have.

“It’s not about going through the motions
and getting a pay cheque and going home.”

FACING INDUSTRY
CHALLENGES

The industry itself may not have been
revolutionized in the last century, but that
doesn’t exempt City Sheet Metal from being
affected by the changes in the economic or
political climate. The recent introduction
of tariffs on metals coming from Canada,
for example, has posed a new challenge for
City Sheet Metal.

“The tariffs that the Canadian
government is imposing, alongside what the
U.S. is imposing, is absolutely ludicrous,”
Abosh said. “We were taken aback by the
tariffs, and we had to sit down and talk
about how we would cope with it.”

But simply raising prices is notan
effective strategy: as Abosh explained, they
couldn'’t raise prices if their competition
didn’t raise prices, so up to a point,
absorbing that loss is the only option.

Kovach said that tariff increases are one of
the many challenges that small businesses
face, alongside changing economies.

“There are always going to be outside
forces, like the economy, trends in business,
and political decisions, that impact small
companies such as City Sheet Metal,”
Kovach said. “In order to maintain a strong
business, City Sheet Metal has been on top
of everything they can control internally,
like product quality, employee training, and
business strategy.”

That steady rhythm has worked for Abosh
and his team, whose approach has always
been to take things one day at a time.

“I never thought about failure,” Abosh
said. “I just went to the next step, next step,
next step — take it from there.” )
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“There are always going to be outside forces,
like the economy, trends in business and
political decisions, that impact small companies
such as City Sheet Metal. In order to maintain a
strong business, City Sheet Metal has been on
top of everything they can control internally,
like product quality, employee training, and
business strategy.”

— Liz Kovach, WRLA President
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Since 1993

SINCE 1993

Shercom’s stone face STACK WALL
& EDGING can make any project a
masterpiece.

Easy to transport, handle and install,
it offers the look of stone with the
weight and durability of rubber.

Recycled Rubber Landscape Mulch
mimics the look of wood but lasts for
years. Save time by only applying
mulch ONCE which won’t rot or
float or blow! Promotes strong
plant growth while deterring insects,
rodents and cats. Mulch comes in 4
colors and a variety of bag sizes for
easy application and transport.

Recycled Rubber Tiles. Signature

Tiles are designed to create beautiful
spaces that are durable, non-slip
and easy to install. Patios, walkways,
decks, fire pits and more provide a
unique look around your home or
business. Tiles come in black, grey,
brown and red.

ibuizowyy oju| saJi| doiog uin| app

@IHE NEUTRAL

Do Your Parl...Be Tire Smart

Contact for full product information & dealer opportunities
info@shercomindustries.com | www.shercomindustries.com

PH. 306-933-0600
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“Pavilion by foreverreawood.com

Inspire backyard beauty with Outdoor Accents’ decorative hardware — and greatly
expand your customers’ project possibilities. Designed for professionals and DlYers alike,
these connectors and screws feature an eye-catching black powder-coat finish and provide SIMPSON
the quality and structural strength you expect from Simpson Strong-Tie.

(]
Spark your customers’ imaginations with Outdoor Accents decorative hardware, now Strong‘-'rle
featuring joist hangers, gable plates, ties and more. Visit go.strongtie.com/outdooraccents
or call (800) 999-5099.
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Windsor Plywood
Still Winning after 50 Years

By Alana Trachenko

IN THE CONTINUALLY CHANGING
world of home improvement and
building supplies, Windsor Plywood has
managed to thrive by working off of the
same values and philosophy that first
brought the company success.

2
&
WINDSOR

w W
Windsor Plywood

i!!)l‘

“We’re just a
people-focused
organization.
We focus on
our customers,
our employees,
our owners.”
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President Curt Crego has been with
Windsor almost from the start, some
40-o0dd years. Today, Windsor Plywood
has 61 locations throughout North
America, with a mix of corporate and
franchisee-owned stores.

“Has the industry changed? Absolutely,”
Crego said. “There’s been tremendous
changes in many aspects of this business.
But many of the fundamentals have
stayed the same.”

He says products constantly change
and that’s something that comes with
the territory in building supplies, but the
tenets on which Windsor Plywood first
began have continued to this day.

“We're just a people-focused
organization,” Crego said. “We focus
on our customers, our employees, our
owners — we put a lot of focus on the
relationships we have, and we have many
different types. That’s the part that hasn’t
changed in 50 years.”

He said the short-term goal for Windsor
is the sale, but the long-term goal is to
turn that transaction into an ongoing
relationship. Crego’s own history with

the company supports his claim that
Windsor Plywood is about longevity with
customers, employees, and vendors.

A UNIQUE BUSINESS MODEL
Crego admits that while there is some
complexity in Windsor both owning and
franchising locations, it’s a model that has
worked for them throughout the years.
“It ensures that we, as the franchisor,
have skin in the game,” Crego said. “We
own stores just like our franchisees. We
watch how they’re run and managed and
they offer us a platform to try things at
our own expense before we go out to the
franchisees and say, ‘you should do this.’
“I think it shows to our franchisees,
and the industry, that we're really in this.
We're not just a franchising company.
We're not just a buying group. We're
heavily invested in the business in the
same way we ask the franchisees to be.”
This mixed approach to ownership
has also given Windsor Plywood and
its franchisees the opportunity to learn
from each other. By decentralizing the
leadership and working in a bottom-up

(1)



style, Windsor has been able to stay
connected with customers and owners
atall locations.

“At head office we spend a lot of time
listening to franchisees, asking them what
works, asking them what they need from
us,” Crego said. “We’re not telling them
how to do business; we’re not dictatorial.”

WRLA President Liz Kovach said
that Windsor Plywood’s approach to
store ownership and management is
an example of how effective mixed
business models can be.

“In today’s business climate, you have
to get creative about how you're going to
meet the customers’ needs,” Kovach said.
“There’s no one-size-fits-all that’s going to
work over the long term. Windsor Plywood
has been successful in this industry by
staying connected to their customers,
employees, and their franchisees.”

GETTING FACE TIME
WITH CUSTOMERS

Even as president, Crego said he is able
to get out to different Windsor Plywood

locations and connect with customers
and employees on the ground. He says he
sees a trend at all of the stores.

“It’s apparent that significant amounts
of these customers are repeat, long-term
customers,” Crego said. “They know our
people by name and vice versa. You can
hear conversations about the projects
someone was doing a year ago, and ‘how
did that finish up?”

And that makes sense to Crego, who
also said, “You do business with people
you like. If I don’t like someone, I just
don’t shop there — it’s not about the price,
that’s not the point.”

He sees that same attitude in this next
generation of customers, who he said are
more discerning than ever, but appreciate
value over a low price point as well.

“We have to provide a higher level of
product knowledge than when I started
in the ‘70s,” Crego said. “A lot of my
knowledge then came off the back of a
can, and that was all you needed. But
products and building codes have become
more complex.”

He said that while the internet
can be useful for home renovations
and other projects, it also has a lot
of misinformation. If you're doing
something for the first time it can save
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you a lot of frustration to come into a
store and talk to somebody who has that
expert knowledge.

“The WRLA has seen this trend as
well,” Kovach said. “Our members are
looking to become more efficient and
informed, because that’s exactly what
their competitors are doing. Today, it’s
all about how you can stand out, and
being an expert on your store’s products
and finding your niche is a simple
way to do that.”

Looking ahead, there are challenges
that Windsor Plywood and its competitors
will have to face. The key factor is people:
entrepreneurial people comfortable with
the culture and people who get what
makes Windsor Plywood different. The
company is continuously looking for the
right people to continue its growth.

Another is the increasing cost of
building and running store facilities.

“Escalating facility costs, whether
you buy or are a tenant, they’ll become
a limiting factor to growth or to the

business model,” Crego said. “We see it in
our competitors, people trying different
strategies, smaller locations.”

But he said that Windsor Plywood is
looking forward to another 50 years of
business. Part of that will be continuing
to build on the solid foundation it already
has as a business, but the other part Crego
isn't so quick to divulge.

“If 1 had the secret sauce recipe, I
wouldn’t share it.”

For more information, visit
www.windsorplywood.com. )

’ A b a4
Come see what’s NEW fori2020 &
at booth #748 lﬁ' the WRI.E Buying S

December 2019/January 2020 | YARDSTIGK

www.vistarailings.com

- ¥

+u 1LY i

huw :


http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=17&exitLink=http%3A%2F%2Fwww.windsorplywood.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=17&exitLink=http%3A%2F%2Fwww.vistarailings.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=17&exitLink=http%3A%2F%2Fwww.vistarailings.com

Just add lumber.
ENDLESS POSSIBILITIES
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Sexton Group Keeps

—ocus on Members

How the Canadian buying group maintains a spirit of independence

SEXTON GROUP LTD. HAS BEEN
a leader in the Canadian market for
over 30 years — no small feat in the
rapidly shifting world of building
supply purchasing.

SEXTON
GROUP LTD

WORKING Fror our INDEPENDENT MEMBERS EVERY DAY

Senior Manager of Purchasing for
Sexton Group, Eric Palmer, said the
company has very high standards that
guide Sexton’s procedures, policies
and workplace culture. Refusing to
rest on their laurels, Sexton has stayed
competitive and built loyal partnerships
with retailers across Canada.

“We've taken a focused approach to how
we serve our members,” said Palmer. “Our
members are independent entrepreneurs
who take pride in their own store
banners. Our job is to help them thrive as
independent brands.”

Although consumers may not be
aware of Sexton, businesses across
Canada have come to depend on

-

their advocacy, accounting, and
demonstrated buying power.

A CULTURE OF
TRANSACTIONAL
EXCELLENCE

“One of our main focuses is
transactional excellence,” Palmer said.
“When it comes to our industry, it’s
essential that members receive their
full rebates from vendors as quickly as
possible. We provide centrally billed
invoices, a single statement and a rebate at
the end of the month. We are focused on
ensuring our members’ rebates are paid
to them quickly, in fact, we are the fastest
in the industry.

’

December 2019/January 2020 | YARDSTICK



“You can’t make mistakes when you're
dealing with someone else’s money, so
we’'ve had a new IT system installed,
ensuring that the information is 100%
accurate and on time, every time.”

That culture of excellence and
responsiveness begins on day one
with all staff.

“Our number one priority is to serve
our members. We have a culture of
responsiveness, so when a member calls
we drop everything to respond to their
requests. New employees have a 9o-day
plan to get trained on their daily tasks,
but also to learn and embrace the culture,
which is focused on responsiveness.”

Next year, Sexton Group will be
celebrating its 35th anniversary, and while
the company began in Western Canada,
it has expanded east adding members in
Ontario, Quebec, and Atlantic Canada.
Sexton currently serves 400 member
locations across the country.

BETTER DEALS WITH SEXTON
Palmer said it's becoming rare to
see independent businesses that aren’t
affiliated with a buying group.
“There are still true independents,
however they are few and far between,”
Palmer said. “For an independent to strike

a deal with a supplier can be challenging.
Once you join the buying group, you gain
the purchasing power of 400 members
across the country that you're now
connected with. You have access to the best
and most competitive programs and can
take advantage of group volume buys.”

PROBLEM-SOLVING
AT ITS FINEST

Palmer said that Sexton Group’s goals are
to help its members achieve positive profit
margins and provide access to beyond
competitive market prices, both of which
can be challenging as a small-to-medium-
sized independent business.

The other piece of the puzzle is advocacy.
Palmer said that Sexton Group is all
about navigating and solving problems
for its members. They have years of
experience building trusted relationships
with national suppliers. Every time a
member has a concern or issue dealing
with a supplier, Sexton is there to help
them navigate that situation or speak
on their behalf.

STRONG, TWO-WAY
COMMUNICATION

Over the years, Sexton has developed a
diverse member base. What works for one

member isn't going to work for another, so
an open line of communication between
Sexton and its members is essential

to their success.

“We have to ask, what is important for
these members? What will be important in
one year, five years, and beyond?” Palmer
said. “The more we listen to our members,
the more that creates a strong long-term
strategy for us. We know that it’s been a
tough couple of years for some businesses,
so our results must focus on protecting
margins by negotiating regionally
competitive programs.”

Palmer said his team is always willing to
work with current and new members to help
them achieve their company objectives.

“We are a dedicated team of industry
experts focused on our independent
members’ success. We negotiate strong,
regionally competitive programs for all
members coast-to-coast. We work for our
members every day, so they can focus
on what matters most —their business,”
Palmer said. “In a world where you're
dealing with large manufacturers, where
it’s harder to get answers, we are committed
to getting answers, solving problems, and
serving our members.”

For more information, visit

sextongroup.com. )
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FLOORED

See it. Do it. @it!

Express Yourself —

get FLOORED!

www.lovefloored.ca
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Knowing your
business matters.

The risks you face as retailers are unique.

Federated Insurance can design specialized and
comprehensive programs specific to the needs of you
and your business.

8

Call 1.844.628.6800 and speak tfo a —
Commercial Insurance Specialist today. :IFI’? gl? :" :' Itlecg

www.federated.ca

Federated Insurance Company of Canada is the insurer of Federated Insurance policies.
3706-005 edO1E | 02-2018
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RLA Remembers

The WRLA wishes to honour the memory of members who have passed
away. This is our tribute to departed members who made contributions
in the industry.

i DWIGHT DIXON 1954 - 2019

It is with heavy hearts that we announce the sudden passing of our beloved husband, father, brother, and papa,
Dwight, at the age of 65, of Balcarres, Sask. on Thursday, November 14, 2019.

Dwight grew up in the Tullymet District. After graduating high school in Balcarres he attended Kelsey Institute
of applied arts and science and became a journeyman carpenter. He then moved home and started Dixon
Construction until 1981 when he purchased Chatterson Lumber.

Dwight was an active community member. He served on town council for 34 years, 16 of those as mayor. He was
a Lions member for 35 years. He was a board member and the president of the Western Retail Lumber Association.
Throughout his life Dwight enjoyed traveling, spending time with family, and his grandchildren.

f'-—.__

PETER KOHLER 1942 - 2019

Peter Kohler, founder of Kohltech Windows and Entrance Systems, passed away in his sleep the morning of Dec.
2, 2019 at his winter home in Florida. He was 77 years old.

Peter founded Kohler Windows, now Kohltech Windows and Entrance Systems, almost 40 years ago with four
employees and built one of the most respected window and door brands in Canada. Peter devoted his life to the
window and door industry and won many awards for his accomplishments both regionally and nationally. He
retired in 2010 after selling the company to his management team.

Kohltech continues to be driven by the culture of service, quality, and innovation that Peter founded
the company on.

“Peter was an extraordinary human, friend, entrepreneur, and employer,” stated Kevin Pelley, CEO of Kohltech,
who now owns the business with Carl Ballard, President. “We are committed to continue the legacy of excellence
that Peter created and that has propelled the company to a top national brand with over 500 employees”.

CALLA KOMARNICKI 1969 - 2019

Our friend and colleague Calla passed away on Oct. 10, 2019. After a nearly five-year battle with cancer.

Calla worked at Sexton Group as our Communications Manager for 12 years. She was part of a small group of
us charged with restoring our buying group to its former glory. We needed an injection of energy, enthusiasm,
positivity and member focus. Calla provided all of that in spades.

Calla combined a big personality and a caring nature that made our work lives more fun and meaningful. People
who encountered Calla quickly saw her as a friend.

During her prolonged illness, Calla made an effort to attend our functions, stay in touch with members and
comment on our many marketing and communication missives.

Our thoughts and prayers go out to her husband Kevin, who magnificently supported her all the
way, her children,

MARAT MUSABIROV
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WRLA Remembers

BEV PALKO 1945 - 2019

Our industry lost a true pioneer with the passing of Bev Palko on March 8, 2019.

She was born in Leader, Sask. on Feb. 14, 1945, and is lovingly remembered by her two sons, Brad (Carrie) and Tyler
(Leigh); daughter Patti James (Don); and several grandchildren and great-grandchildren.

Bev was predeceased by her loving husband Jerry Palko.

Bev was a trailblazer having been an owner of The Cedar Shop since 1978. Bev and her husband Jerry started the
business together. Bev was majority owner since 2007 when her husband passed away.

Bev was a leader for all women in our industry and as a business person had extraordinary vision and compassion.
Bev always made every employee feel that the business was their business.

KEN RONEY 1942 - 2019

Ken Roney started his lumber career in 1963, working for Westrum Lumber in Briercrest, Sask. In 1972, less than 10
years later, he became a full partner in the business.

Over the next 40 years, he would see the company expand to four locations in southern Saskatchewan. Ken loved
being a business owner and working at the lumberyard. He appreciated all the people who came into his life because of
it, but his first love was his family.

Ken worked so hard but always put family first. He would go without new shoes or a new truck, making it a priority to
create special family time with his kids and later all of his grandchildren. Whether it was the annual trip to Clear Lake,
Disneyland in California, or Florida, he loved taking part in pool antics, card games, and the occasional ice cream treat.

Ken was never one to pass up a good round of golf with his family or long-time friends. He was happiest when he
was able to barbecue for his family and friends. He was always generous with his time, drinks, and jokes. Ken was the
kindest, most generous, and genuine person we had the privilege to know.

DOUG SEIBERT 1955 - 2019

Husband, father, grandfather, dog father, business owner (Mountain View Building Materials), mentor, but
above all else, friend.

Doug was fortunate enough to have found a profession where his larger than life personality afforded him the
opportunity to meet, connect, and foster so many relationships with so many incredible people over the course of
his life. From those with whom he worked, to those with whom he played, anyone who met him has a story about
Doug; About how he helped them one time, or how they were both at a party, an incredible ski run or chairlift
ride they shared, or, in the later years, an evening on a beach somewhere. Those are the memories of Doug we all
cherish and hang on to.

In the words of Doug, work hard, play hard.

KEN SEXTON 1928 - 2019

This summer, we said goodbye to Ken Sexton, the founder of Kenroc Building Materials, Sexton Group,
Builders Choice Products and Pan-Brick.

He passed away on July 25.

Going forward, all of us who work in the companies Ken founded will miss him immensely, but his legacy will
live on as we stay committed to the values he established and lived. We will continue to work proudly to make
each of these organizations “the best” in their respective industries.

What does this mean for the future of the business?

Three years ago, Ken completed the last step in the ownership transition of the business when he transferred
his voting shares. Thus, beyond the significant loss of the wisdom and guidance of our founder, there is no
impact on the business with Ken’s passing.

The Sexton family will continue to own the companies Ken founded and are very proud of the businesses as
well as the commitment and contribution of all of the current and past employees.
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A Decade of Service
with the WRLA

Mark Westrum looks back on his time with the board

Mark Westrum will be retiring after serving
on the WRLA board for 10 years.

or Mark Westrum, being

involved with the Western

Regional Lumber Association

board came as no surprise — he’s
the third generation of his family to be a
WRLA member and a second-generation
board member and volunteer.

After 10 years of service and dedication
to the WRLA board, Westrum will be
retiring. Although his father was on the
board and the chair at one point, Westrum
said his own involvement wasn't a given
when the opportunity presented itself
many years ago.

“Iwasn’t sure at the time,” Westrum
said. “But colleagues convinced me and it
started this 10-year trip.”

Throughout his time as a board
member, Westrum has had a number of
roles, including chair of the board. He
finishes his term in the role of past chair.
Looking back, he said there are a lot of
highlights and changes that he’s had the
chance to be involved in.

One notable change is the Buying Show,
which after 23 years moved from its home
in Saskatoon to Calgary.
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“That was a great transition,” Westrum
said. “We also hired Liz Kovach as
the President of our association and
nationalized our organization with our
sister associations in Canada so we could
do some advocacy.”

During his term, Westrum has had
the chance to be involved in just about
everything, he said.

“But the Buying Show was always near
and dear to my heart,” he added.

WHY WRLA?

With his brother and other partner,
Westrum operates Westrum Lumber, a
lumber yard and hardware business that’s
been in the family for three generations.
Today, Westrum Lumber has expanded to
four locations in southern Saskatchewan.
Belonging to the WRLA began as a way to
take part in the fire insurance program
offered by the WRLA. But later on, the
annual Buying Show & Convention was
the highlight, which Westrum said was
essential for his family’s business.

“At the start, we wanted to get ourselves
some good deals, but really it’s the
camaraderie of getting together for the
convention,” he said. “It’s also important
to keep learning about best practices.

If you're not continuing to learn, you're
doomed to fail.”

He said that the WRLA's focus, as well as
the reasons that businesses might want to
be involved, have shifted slightly.

“Especially under the current
political climate, advocacy at the
national level becomes key,” Westrum
said. “We are always expanding but
advocacy is important.

“We're making sure that Ottawa
knows that we're a $75 billion industry
and making sure that our membership

knows that as well. The WRLA is trying to
improve home improvement credits, that’s
what we're fighting for.”

Westrum said that another big focus for
the WRLA has been the expansion of its
educational programs. The Buying Show
offers a variety of courses that are meant
to support vendors and retailers of all
sizes and specialties.

A CHANGE OF PACE

The building supply industry continues
to evolve, according to Westrum.

“You're dealing with an ever-changing
workforce,” he said. “People don’t stay
in jobs as long as they traditionally did.
People sometimes don’t look at building
supplies as a career, and it’s a great
career, both as a vendor and a retailer.”

He said another big change is the
quickly developing technology which,
while offering up a lot of solutions
for business owners, also creates
unique challenges.

“There are so many social media
platforms,” Westrum said. “You have to
know your demographic. And you have
to know how tech-savvy people are and
focus your attention on that.”

But belonging to the WRLA is a great
way for business-owners to pool their
expertise and stay on top of the latest
trends. Westrum takes the same kind of
collegial approach to business referrals
as well. While some see other businesses
as competition, he never hesitates to refer
potential customers to a fellow WRLA
member if he thinks that they can better
meet the customer’s needs.

“Maybe it will come back to benefit
me,” Westrum said. “But it definitely
makes the customer happy. That’s
what matters.”
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BUILDING MATERIAL COUNCIL OF CANADA

All the jobs in our industry.
One convenient new place.

Introducing buildingsupplycareers.ca the
all new national job board for our industry.

Posting a job is fast, simple, and best of all
gives your posting additional reach across
the region and country.

Give it a try today, there are no fees and
you can post as many positions as you wish.

Visit buildingsupplycareers.ca today @

BUILDING MATERIAL COUNCIL OF CANADA

If you are a member of the WRLA and wish to post a job position,
please use the passcode WRLAJOBS7273 when prompted.


http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=28&exitLink=http%3A%2F%2Fbuildingsupplycareers.ca
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=28&exitLink=http%3A%2F%2Fbuildingsupplycareers.ca
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=28&exitLink=http%3A%2F%2Fbuildingsupplycareers.ca

| WRLA CONNECTS |

Meet the WRLA Board and Staff

e :r e o y T " 4 T - T
Board of Directors: left to right — Gregg Chester, Scott McKee, Randy MacDonald, Mark Kuzma, Mark Westrum, Ed Stol, Liz Kovach, Shawn
Schwartz, Joel Seibert, Don Wygiera, Tom Bell, Andrew Reimer, Sheila Carr, Allan Hall, and Wendell Gillert. Missing: Rick Kurzac.

Liz Kovach Erin Lubinski Jessica Cranmer Phu Nguyen
President Member Services & Solutions Trade Show & Events Accounting
LKovach@wrla.org Erinl@wrla.org essicaC@wrla.org Accounting@wirla.org
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ORGILL

CANADA

Distribution & Retail Services

Attention to Detall

Orgill Helps You Find Opportunities for Growth

building centres

“If 1 could say one thing to other dealers considering doing
business with Orgill, it would be—do it yesterday!”
Brent Perry | Alf Curtis Home Improvements, Ontario | An Orgill customer since 2011

Why We Like Working With Orgill:

¢ They are a strong business partner. Scan the QR
. e code to see
¢ Their fantastic fill rates and what Brent at
comprehensive product selection Alf Curtis has
help us keep products in stock. to say!

e Orgill is always in full support of
our growth.

1-888-742-8417 ext. 2009 e information@orgill.com e www.orgill.ca/about-us
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WRLA ADVOGATES ]

Advocacy

By Liz Kovach, President, WRLA

SBulletin 6

DISCLAIMER: This Advocacy Bulletin was sent to WRLA members on Oct. 15, 2019. The purpose of this article is to inform the LBM industry of the
WRLA’s advocacy work throughout the election cycle.

AS THE FEDERAL ELECTION date of
Oct. 21 rapidly approaches, public opinion
polling suggests we are witnessing one of
the closest federal election races in recent
history. It would appear to still be quite a
toss up as to whether the Liberals or the
Conservatives will capture the most seats,
and whether they will do so with enough
seats to form a majority government.
Suffice to say that we're likely in for a late
night on Monday (or an early Tuesday

morning) before we know the final results.

WRLA AT WORK

Since prior to and during the federal election campaign, WRLA has been very busy
advocating with the major political parties for policies that will help stimulate economic
growth in the residential construction sector, a sector which we all know firsthand has
been quite stagnant these past couple of years, particularly here in Western Canada.

We have aggressively lobbied party leaders, party platform committees, MPs, and
candidates with specific policy recommendations to help grow our sector and maintain
and create important jobs for Canadians.

If the party platforms are any indication, our messages seem to have been heard.

If elected, among other things the Liberals propose to expand their new first-time
home buyer program; they propose to retrofit 1.5 million homes over the next five years,
and propose to give interested homeowners and landlords a free energy audit along

The Liberals proposed to expand their new first-time home buyer program, to retrofit 1.5 million homes over the next five years, and to give
interested homeowners and landlords a free energy audit along with a $40,000 interest-free loan to retrofit their home.
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propose to review the stress test and
would not require people renewing
existing mortgages to qualify under the
stress-test rules if they are switching
to a new lender.

While all these policies would be most
welcome by our members, we will need

with a $40,000 interest-free loan to
retrofit their home.

Meanwhile, if elected, the
Conservatives propose to extend the
period that home buyers can amortize
an insured mortgage to 30 years from
25 years. The Conservatives also
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to be vigilant in order to ensure that
whichever party does form government,
follows through on its commitments. The
time for talk is almost over and the time
for action is about to begin in earnest.

In addition to our advocacy efforts
with politicians and their political
parties, we have also prepared an opinion
piece (commonly referred to as an op ed),
in which we highlight the challenges
faced by our sector, re-iterate our various
policy positions, and strongly urge the
new government to take action on its
commitments soon upon taking office.

These opinion pieces have been sent
for publication to all weekly and daily
newspapers in the western provinces.
And while there is no obligation for the
papers to carry the opinion pieces, we are
certain that many will, as they will see
the value of our positions and our efforts
to stimulate growth in a sector that is so
critical to the economy of our region.

So, for now I believe that’s it. Again,

I trust you are finding this information
useful. Any questions, comments or
suggestions, please do not hesitate to get
in touch with me. )

I 1-877-SELLICK (735-5425)

sales@sellickequipment.com

[=)SELLICK

The Sellick STM Series of truck mounted
forklifts are smooth to operate, easy

make when looking for a machine to

spaces is sure to increase productivity.
Built in the same Sellick tradition of quality
rough terrain forklifts for nearly 50 years.

Call toll free or e-mail us today for all
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to load and unload from trucks and
trailers, and the natural choice to

make job site deliveries. With three

wheel drive and multi-directional
option, placing long loads in tight

your material handling needs.
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Federal Election 2019:
nat This Means for
RLA Members
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By Prospectus Associates

ELECTION 2019 RESULTS AND
NEW GOVERNMENT

The 2019 Canadian federal election
has produced a strong Liberal minority
government. The Liberal party has won the
greatest number of seats with 157, only 13
seats shy of a majority. The Conservatives
are second place with 121 seats. Although
the Conservatives won the popular vote
with 34%, the Liberals, who received
33% of the popular vote, won in all major
urban centres, including Vancouver,
Toronto, and Montreal. Winning in such

strategically important areas gave them
a much larger share of the seats in the
House of Commons.

The NDP lost 20 seats compared to the
2015 election, including 13 of their 14 seats
in Quebec. They now have 24 seats in the
House of Commons, good for fourth place.

Liberal leader and current Prime
Minister Justin Trudeau will form
government. He must maintain the
confidence of the House, meaning he
needs a majority of Members of Parliament
to support his government on important
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votes (budget and supply, etc.). He
will need the support of the other
opposition parties, likely the left-
leaning New Democratic Party (NDP)
and environmentalist Green Party.
Because these two opposition parties
are in favour of greater government
programming and spending, we expect
Prime Minister Justin Trudeau to pursue
a more activist government agenda than
his first term.

But the Bloc Québécois will also be
a key party in a minority government.
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All-party support for policy proposals is essential in a minority
government. Whereas in a majority government, advocates
can focus on the governing political party and its caucus, in

a minority you need to widen your efforts to all parties. The
WRLA is hopeful that we will receive a receptive audience
with the Liberals, Conservatives, Bloc, and NDP.

The Bloc essentially stopped the
Liberal’s path to a majority, winning 32
seats in Quebec. But the Liberals and
Bloc could actually work together on
specific Quebec-focused legislation, as
long as it aligns with Quebec’s interests.
The Bloc is more amendable to the
views of business, and they strongly
support Quebec-based companies.

The Liberals could also seek the
support of the Conservatives. Make no
mistake, there is no love lost between
the Liberals and Conservatives. It was

a vicious campaign, with many insults
and attacks traded between the two
parties. But some of the Liberal campaign
promises speak to Conservative values
and principles, such as an increase Child
Canada Benefit, exempting low-income
Canadians from income tax and home
retrofit loans, etc. Trudeau could try to find
common ground with Conservative leader
Andrew Scheer.

Taken together, that means the Liberals
will have three different potential partners
(Conservatives, Bloc, and NDP) when

it wants to pass legislation. The Prime
Minister can scan the options available
to him when looking for parliamentary
support, giving him greater leverage in
any negotiations. He’s ruled out any talk
of a coalition government; he will govern
on a case-by-case basis and dare the other
parties to oppose him. Accordingly, we
expect Trudeau to remain Prime Minister
for the foreseeable future. The NDP, Bloc,
and Greens have no funds for an election
in the next 18 months. The Bloc also
tripled their Parliamentary seat count in
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2019; they've done very well and there’s
no incentive for them to try again in
the near future.

It will be a stable minority government.

NEW GOVERNMENT

PRIORITIES
Prime Minister Trudeau will now be

free to complete the commitments from

his first term as well as his promises

from election 2019. In his post-election

press conference, Trudeau said that he
will prioritize two key issues moving
forward: affordability and climate change.

These priorities were re-enforced in his

new cabinet and speech from the throne.

He’s appointed a strong minister of

environment and climate Jon Wilkinson

and he’s made Chrystia Freeland Deputy

Prime Minister, giving her the job of

working with Western premiers to

improve relations between the prairies
and federal government.

This is excellent news for the WRLA.
Our key policy proposal, the eco-housing
tax credit, addresses both affordability
and climate change. An eco-housing tax
credit will help fight climate change by
making homes more energy efficient
and help every Canadians with the cost
of these retrofits, freeing up money
for other purchases and making life
more affordable.

The Liberal 2019 campaign platform
had the following proposals about energy
efficiency and home retrofits:

To make life more affordable for
Canadians, cut our emissions, and protect
the environment, we will move forward
with a plan to:

« retrofit 1.5 million homes to help
Canadians make their homes more energy
efficient, and better protect them from
climate-related risks;

« give interested homeowners and landlords
a free energy audit;

« help homeowners and landlords pay for
retrofits by giving them an interest-free
loan of up to S40,000;

« help people buy newly built homes that are
certified zero-emissions by giving them
a Net Zero Homes Grant of up to S5,000;
and

« invest S1oo million in skills training, to
ensure there are enough qualified workers
to keep up with energy audits, retrofits,
and net-zero home construction.
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And to help make large commercial
buildings more energy efficient, we will
move forward with a national competition
to create four Stoo-million long-term funds
to help attract private capital that can be
used for deep retrofits of large buildings, such
as office towers.

Although none of the above proposals
are a tax credit, they are still good news for
our industry. Federal loans and grants to
homeowners and landlords could greatly
benefit the building supply industry.
Better still, these proposals should receive
cross-party support. The Conservatives

had a similar proposal (the Green Home
Renovation Tax Credit) in their platform
and the NDP promised to “fund energy
efficient retrofits on social housing units
and government buildings, expanding
outwards from there.” The Bloc Quebecois
also pledged to re-instate the former
ecoEnergy home retrofit program.

All-party support for policy proposals
is essential in a minority government.
Whereas in a majority government,
advocates can focus on the governing
political party and its caucus, in a minority,
you need to widen your efforts to all
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parties. The WRLA is hopeful that we
will receive a receptive audience with the
Liberals, Conservatives, Bloc, and NDP.

From a government perspective, it
also makes sense to give precedence
to initiatives that will receive all-party
support. The Liberals want to keep
governing for as long as possible. The safest
way of doing that is to focus on policies
that unite the different parties. The WRLA
will encourage the Liberal government to
make home energy retrofit loans a priority,
promoting their many benefits (from both a
political and industry perspective).

The Liberal platform was silent
regarding the WRLA's other two policy
proposals, modifying the mortgage
stress test and mortgage rules. But
the Liberals clearly understand that
housing affordability is a critical issue
for Canadians. They've promised to
expand the first-time home buyer
incentive, which gives people up to 10%
off the purchase price of their first home,
increasing the qualifying value to nearly
$800,000 in the places where houses
cost more — like the greater Toronto,
Vancouver, and Victoria regions. The
WRLA will continue to advocate for
programs that help the retail lumber
industry and related sectors such as home
building, real estate, and construction.

NEW GOVERNMENT RISKS
AND CHALLENGES

Although they won the 2019 election,
the Liberals lost many seats in the
Western provinces. They were wiped out
in Alberta and Saskatchewan, and their
seat count in B.C. and Manitoba was
reduced to 11 and four respectively. There
will be fewer elected representatives from
the West in the government caucus. This
is a concern for the WRLA, as it means
a strong Western perspective could be
absent from the decision-making process.
Prime Minister Trudeau has said he
understands that this will be a challenge
for his government, and he will do his
best to address it. He’s appointed former
cabinet minister and MP for Winnipeg
South Centre Jim Carr as a special advisor
on the prairies. The WRLA will make
representations to any and all government
decision makers, ensuring that the
western retail lumber industry is heard
atall levels of government, including
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the Western desk in the Prime Minister’s
Office, the Senate, and so on.

Apart from domestic politics and
policies, world economic affairs and events
may also challenge the new government.
The International Monetary Fund is
warning of a possible global recession,
citing trade wars, negative interest rates,
unprecedented levels of debt, and sagging
economic growth and productivity. The
new government will have to address these
challenges and spur economic growth. The
WRLA will continue to promote the retail
lumber industry as an important engine of

economic growth and a key partner of the
federal government.

In sum, the new Liberal government
poses a number of opportunities and risks
to the WRLA and its membership. Now is
an excellent time to promote a green home
retrofit program, and we will encourage
the government and opposition parties
to quickly adopt this initiative. We'll
also ensure that all parties continue to
recognize housing affordability as a central
concern. It’'s an exciting time for the WRLA
and we look forward to moving forward
with the new federal government. )
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The Post-Election West

and the Role of the

By Joel Seibert

am writing this one week after federal
election. The Liberal party sit with a
minority government, opposed by the
popular vote-winning Conservative
party. To all of us in the west, this
came as no surprise, as we watched the
Conservative party’s movement to regain
parliament essentially begin the day after
the Liberals took power four years ago.
Despite what our prime minister said in
his re-election speech, that the Liberals
“fought against division and won,” being
from Western Canada, I can’t help but
see that Canada is more divided than
ever. East of Ontario, we have the Bloc
Québécois party receiving near record
votes for the party, and west of Ontario,
“WEXIT” talks run rapid among social
media and news outlets. One thing this
election overwhelmingly succeeded
in doing was shining the light on how
polarized Canadian values are from one
side of our country to the other.

As board members of the WRLA, we
get to meet, or converse on a regular
basis with delegates from sister building
material associations from across Canada.
As evident in last week’s federal election,
our political views differ heavily. However,
one constant that we can all agree upon
and discuss openly without bias is our
building materials industry. The very
industry we all hold stake in either as
store owners, vendors, manufactures, or
employees, needs to be better represented
at federal and provincial government
levels. This election focused heavily
around the oil and gas portion of our
nation’s energy sector, and basically
boiled down to parties either being for
pipeline or against. No grey area.

But what about our industry? This
industry supports and employs over

262,000 Canadians and contributes over
$80 billion to the Canadian economy.

As an independent business owner and
a member of the WRLA, I can’t help but
observe from the outside that our industry,
much like the political system here in
our country, is growing increasingly
divided. Be it the vast geographical miles
between WRLA members, the differing
needs of each of our communities that
we as business owners love and support,
or simply the banner we represent for the
buying group, we are all divided and pulled
in different directions in order to help
represent those that support us.

If we can garner one thing from this
federal election, it is that a strong unified
voice, be it a majority or minority, can
bring about massive change. That is
what the WRLA is for all of us. For the
independent dealers and those dealers
that belong to all the various buying
groups, the WRLA is our unified front we
can all get behind and support to fight for
this industry that we ALL love so much.

Over the past year and a half, the WRLA
board created a government relations
committee from board volunteers and
members interested in shaping our
advocacy efforts. Over the past year
and a half, the WRLA board created a
Government Relations Committee from
board volunteers and members interested
in shaping our advocacy efforts. This
committee was tasked and succeeded in
identifying key industry partners that the
WRLA can partner up with and support
ata parliamentary level. They were
tasked and succeeded in getting face time
with our provincial leaders, and federal
electoral candidates. They were tasked
with and succeeded in informing our local
MLAs about our industry and its breadth

WRLA

across our nation. The WRLA unified
the concerns of our buying group and
independent members, and as one voice,
and made sure WE were heard..

It is now more important than ever
before, to throw our support behind our
national industry associations and show
our political leaders how big our industry
actually is. As business owners who love
and support the communities in which we
conduct our business, I am confident that
we can all affect change in our immediate
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“It is now more important than ever before, to
throw our support behind our national industry
associations and show our political leaders how big
our industry actually is. As business owners who love
and support the communities in which we conduct
our business, | am confident that we can all affect
change in our immediate vicinities. If we put
all of our support behind one voice,
our INDUSTRY ASSOCIATION,
THE WRLA, we can affect major
change on a national level. After
all, if our industry improves and
thrives, we as businesses
improve and thrive.”

ISTOCK.COM/BERGSERG

vicinities.

If we put all of our
support behind one voice, our INDUSTRY
ASSOCIATION, THE WRLA, we can affect major
change on a national level. After all, if our
industry improves and thrives, we as businesses

Iencourage all of you to attend the
WRLA Show in January, where we can
all drop our banners and have unbiased,

improve and thrive. meaningful conversations about

More than ever, I encourage all members to improving our industry and bettering our
contact their provincial WRLA representative communities. WE are the businesses that
and take an active role in expressing ideas on can change the direction of our nation, one
how to improve our industry. business, and one community at a time. )
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Best Practices:

Improve your LBM store performance

By analyzing your performance

No business can afford to ignore where the money
is going. Consequently, managing margins,
minimizing losses and controlling sales prices are
constant financial imperatives.

Concurrently, a successful efficiency initiative
should include some work around improving the
productivity of your store’s selling space and
inventory management. You can make timely,
informed decisions that keep your sales strategy
on track by using data collected from your POS or
management system.

® By analyzing your prices, you can efficiently
correct any that might be either too high or
too low.

® By measuring the revenue and profitability
of each product against shelf space that
it occupies, you can allocate space more
strategically to promote the most popular and
profitable products.

® Collect customer data to track product
preferences,  purchasing  patterns  and
technologies used. Leverage the information to
create a more personalized experience for your
current customers and tailor your business to
draw in new customers with similar purchasing
styles.

® Data analysis can also help you identify
underserved markets in surrounding areas.
Using this data will enable you to focus your
marketing and promotional efforts to establish
a presence for your business.

® Through sales analysis, you will be able to plan
opening hours that optimize your staffing
schedules according to customer demand and
peak periods.

Whether you access your performance data by leveraging
Bl tools with graphic dashboards or by exporting the
information manually into reports, timely access to an
accurate financial snapshot is a key element in improving
your processes.

Real-time reporting enables you to make precise cash flow
and inventory projections. Empowered by evidence-based
data analysis, your business decisions can wisely anticipate
and avoid overstock and stock-out situations and effectively
identify unprofitable, dormant or underutilized product
lines.

By reviewing your procedures

If you are using a modern retail management system, it
should have the Bl capabilities to provide key information
around critical business activities. Some of the more
advanced systems will also provide recommendations to
assist in the decision-making process. Using this data rather
than relying on observational or anecdotal information
can provide clear indicators that point towards possible
problems and solutions, and remove the uncertainty of
speculation.

Your Bl tools should inform your decisions around business
processes and shed light on questions like:

® |s cycle counting more cost-effective than a year-end
inventory count?

® Does the current procedure cost more to run than the
losses it prevents?

® What improvements can be implemented to make the
process more profitable or is it more viable to phase it
out?

Some level of analysis is always necessary, first to achieve
profitability, and then to optimize your operation.
Nowadays, this task is made easier with the prevalence of
comprehensive, advanced and user-friendly technologies.



By automating more processes

Manual operations are overly time consuming
given that they can now easily be automated.
Current software solutions are designed with
integration and networking capabilities that will
easily automate many of your business operations.
By upgrading to an ERP management system that
seamlessly links your work processes, every dollar
you invest will free up time that you can reinvest in
value-creating activities.

By improving security

An alternative way to improve your processes is to
take advantage of the security and identification
features in your system. Besides safeguarding your
operations, these features enable you to quickly
identify the user responsible for a transaction or
verify information to certify its accuracy. This will
save you valuable time and your customers will
experience faster service.

Proud sponsor of WRLA and supplier of POS and
management solutions for the LMB retail industry

Key takeaways

In the end, there is no magic formula to reach
optimal performance, but these takeaways can
guide through your decision:

® Use real-time data to make informed decisions.

® Review your current processes to maximize
their efficiency.

® Invest in technology solutions created

specifically for your industry.

Retailers have an abundance of tools available to
help them stay competitive in today’s data-driven
retail market.

[t's simply a matter of choosing the solution that
fits your current needs and also has the capacity
grow into your business vision for the future.

How ACCEO can support you

ACCEOQO Solutions is a North American leader in software and information technology.
We offer world-class payment services, business management software solutions, and
specialized consulting services.

We provide solutions specifically designed for hardware stores, and building and garden
centres. From procurement to sales, invoicing and payroll, to inventory management,

we have a solution to fit your unique business needs.

Contact us today
1-800-361-3607

transaxion.ca

acceo


http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=43&exitLink=http%3A%2F%2Ftransaxion.ca

JOIN YOUR COLLEAGUES IN RECOGNIZING
THE INDUSTRY’S BEST PEOPLE AT

NETWORKING AND
AWARDS NIGHT

ADMISSION IS FREE WHEN
YOU WEAR YOUR SHOW BADGE

#WRLABUYINGSHOW2020

JANUARY 23, 2020
HYATT REGENCY HOTEL CALGARY
6:30 - 11:00 PM

7:30
INDUSTRY ACHIEVEMENT AWARD
SALES REP OF THE YEAR AWARDS




[ INDUSTRY ACHIEVEMENT AWARD ]

WRLA Journey Full of Lessons

Membership a Constant in Lifelong Career

ob Hauser knows a few things

when it comes to building

supplies — enough to tell you

that the industry is really all
about the people.

Hauser has been at the helm of a number

of businesses in Camrose, Alta., beginning
his career with Builders Supplies Camrose
in 1989. Since then, he’s rebranded and
upgraded several times, constantly
evolving his skills and staying connected
to the community.

He said that joining the WRLA when his
career began was a way for him to get to
know his colleagues in the industry, but
since then, his involvement has come to
mean so much more.

Hauser is the 2019 recipient of the WRLA
Industry Achievement Award, which he
will be hanging on the wall alongside
a large collection of other awards that
recognize everything from his business
success to his work in the community.

“WhenIjoined, the WRLA's primary
focus was to bring value to the members
in different ways,” Hauser said. “To me
that was great, and good economically
speaking, but this industry is about the
people. Being young and new in the
industry, I felt that joining was a way to
connect with other members.”

STEPPING UP

Seeing the work that the WRLA was
doing for members, it wasn't long until
Hauser felt the need to get involved by
volunteering with the board. He's spent a
total of 14 years working with the WRLA
board, a commitment that has provided
Hauser with even more opportunity to
connect with colleagues, learn about
the competition, and work to better the
building supply industry.

“To understand the industry helps
you in your own business,” Hauser
said. “You can draw from some of those
attributes and share your own, and that
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just builds the industry. It’s all about
making the industry viable and attractive
for new members.”

Hauser also wanted an opportunity to
share the experiences he had acquired
over a long career and take an active role
in the industry.

“It was a way to have an opinion or a
say on what the board was doing, and it
gave me an opportunity to be able to direct
them in a way that made sense to the
industry as well.”

WRLA president Liz Kovach said
Hauser’s knowledge and spirit of
collaboration has been indispensable to
the association.

“[Rob] has always helped the WRLA
look ahead and ensure that we are making
steps to continue this for the next 10, 20,
50 years,” Kovach said. “It takes a special
perspective to not only work to support the
here and now, but also keep in mind what
we have to do to continue seeing success.”

Fourteen years is no small amount
of time to commit to a board, and
Hauser’s reasons for staying come back to
something unsurprisingly familiar.

“It's the people more than anything,” he
said. “When you look at the people that get
the attention of the board, or that the board
seeks out, these are the key people in the
industry that know stuff.

“They’ve been successful for certain
reasons, and to be able to pool that info, to
direct a board that tries to stay connected
and give value back, you need to have
quality people.”

INVESTING IN THE FUTURE

Hauser said one of the highlights
for him was the creation of NexGen,
an education and mentorship program
that the WRLA offers to young people in
the industry. He said it began with the
assumption that the younger generation
wasn't as disciplined, motivated, or
efficient as its predecessors, and they
had a responsibility to pass along
their knowledge.

To launch the program, they invited
young managers in the building supply
industry for a conference so Hauser and
his team could figure out a way to “fix” the
new generation.

“We thought, we’ll give our part, and
then they’ll talk,” Hauser recalled. “Well
they started talking, and our mouths
dropped open. We spent the next day and
a half listening to them.”

Hauser said his outlook changed
completely in meeting with
these young people.

“It's not them, it’s understanding them,”
he said. “We have a group of individuals
that are smarter, work faster, achieve
more, potentially be more profitable
and are focused on having a better
quality of life.

“Doing that changed me. It was a
wonderful experience and the WRLA
did that for me.”

This kind of insight is no
surprise to Kovach.

“Rob’s biggest strengths are his
openness to people and to new ideas,
as well as his willingness to work
together,” she said. “That is just one of the
reasons he’s received the WRLA Industry
Achievement Award.” }
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“Joining Home Hardware has given me everything | expected
from a banner - and then some. Home has a name that
customers know and recognize, with flyers that truly help bring
in business, a fantastic variety of products and pricing that always
keeps us competitive. Now | can take on any other merchant in
the industry. I’'m proud to call myself a Home owner - and you will be too.”

Michelle Gerrard
Neepawa, MB
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Top 5 Ways the Buying
Show Can Make Your
2020 More Profitable

By Alana Trachenko

By being at the Buying Show in person,
you're not only showing your commitment

n today’s hyper-connected online world, it may seem like trade shows are a thing

to learning about and contributing to the of the past — but they are more important now than ever.
industry — you're also meeting like-minded Trade shows are more than an opportunity to shake hands, or see new products
retailers who are doing the same thing. and get a snapshot of the industry at any given time. In just a couple of days,

you could make more contacts than you might in a year behind your computer.
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As aretailer in a highly competitive
industry, understanding where
your competition and customers
are is essential in adapting and
growing your business.

Check out the following reasons why
you should mark the WRLA Buying
Show down in your calendar for 2020.

5. NETWORK (CLONING
SUCCESS)

Thanks to globalization, the retail
world continues to change, with many
businesses falling on either end of
a growing gap between small, local
retailers and massive, multinational
ones. How do you remain profitable
in an industry in which the big names
continue to raise the bar on cost savings
and speed of service?

One of the best strategies is to build
a network of business colleagues who
face the same challenges.

As a retailer, networking is an
essential part of maintaining your
business. Knowing how businesses
are succeeding today will help you
understand 1) who your competition

is and 2) who may be a potential
partner or collaborator. If you're a
new retailer, forging relationships
with vendors and other retailers could
make the difference between growth
and stagnation.

By being at the Buying Show in
person, you're not only showing your
commitment to learning about and
contributing to the industry - you're
also meeting like-minded retailers
who are doing the same thing. It’s an
opportunity to make real connections
with people who could be key in moving
your business forward.

The bottom line is when you come to
the Buying Show, you're bound to see
and meet retailers who are doing things
that will spark new ideas you can clone
and bring back to your store.

4. DEVELOP EXISTING
RELATIONSHIPS

Western Canada’s lumber and
building supply industry is spread
over a large section of the country,
and for many retailers, a lot of
relationships are built online and over

the phone. Technology has allowed

us to extend our reach far beyond our
local neighbourhoods, and it’s been
especially useful for business. However,
it’s still good to, at least once a year,

get together with business partners

in person and have the chance to
connect face-to-face.

Connecting with vendors and other
retailers can help you learn about new
products and new technology sooner;
give you access to more deals; and open
the door to more profitable options
for your business.

3. KEEP UP TO DATE ON
HEALTH AND SAFETY
Keeping your employees safe is
always a top priority, of course. But did
you know that safer workplaces are also
more profitable? Workplace incidents
are costly, dollar-wise, but they also
impact employee retention, and high
turnover can quickly eat up your profits.
Trade shows like the Buying
Show are a great place to get up-to-
date information about new safety
equipment and resources. Every year,

Birkdale Interior Door

Fibreglass Architectural Series Entry Door with Full Sidelites

Let's Work
Wonders Together.

When you're working on a project, you know you
need people you can count on — skilled workers,
expert craftsmen, but more importantly, a team you
can trust. The same is true of your building supply.
JELD-WEN is your single-source for reliable,
high-performing windows and doors. We are an
ENERGY STAR® award-winning company, dedicated
to performance, style, energy efficiency, and you.
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put our expertise to work for you.
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the Buying Show introduces a variety
of new safety products that make
employee compliance simple, reducing
the number of job-site incidents.
Mental health is just as important as
physical. Check out Jolene Watson’s talk
about stress management on Jan. 22 at
the Buying Show to learn more about
how to check in with your employees,
and yourself, when work gets hectic.

2. BE ENGAGED AND
EDUCATED

The Buying Show is a great
opportunity to engage your employees
and get them thinking about the future.
For most of the year, you and your
employees are busy with the day-to-
day of running your business. It can be
helpful to take a few days to step away
from daily operations and take a look at
the big picture.

At the Buying Show, you have a
chance to talk to your employees
about what they would like to see
happen at your retail store. Consider
bringing as many employees as you
can, whether they work up front with

The Buying Show is a great opportunity to engage
your employees and get them thinking about

the future. For most of the year, you and your
employees are busy with the day-to-day of running
your business. It can be helpful to take a few days
to step away from daily operations and take a look

at the big picture.

customers or behind the scenes in
production — there’s something for
everybody to learn.

If you'd like to learn more about
building codes, for example, you can
attend Stan Burkholder’s session on
the topic on Jan. 22. He will also be
giving a presentation on advanced
estimating on Jan. 20.

1. CATCH UP ON TRENDS
AND GET INSPIRED

The Buying Show is a great starting
point if you and your employees are
looking for inspiration or want to see

what other companies in the industry
are doing. You'll have the chance to
see the latest products, materials,
and trends. This knowledge will be
very useful as you plan your year and
decide what kind of products you
want to focus on.

Whether you're considering doing
something new, or simply revamping
an old system or product, the Buying
Show will leave you with plenty
of ideas to make your store more
profitable in 2020!

For more information, visit
www.wrla.org/buying_show. )

THE ONLY ONE-STEP FASTENER!

for fiberglass or PVC panels!

Master One-Steppers® are the only time-saving one step screws for attaching panels that
exhibit thermal expansion to wood frame structures. The revolutionary patented design self-
drills an expansion hole, automatically centers, drives in and provides a cushioned expansion-
seal in ONE STEP! No pre-drilling. No panel cracking!

e
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Master One-Steppers® are available in 304
and 410 stainless steel, or in carbon steel with
Leland’s renowned long-life platings and powder

coatings. Find out more today!

Hexavalent

Chromium
Free!
It's the law.

Toll Free: 1-800-263-3393
www.lelandindustries.com
Demand North American Quality!
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For more information on Load Lifter products
and a dealer near you go to:

WWW.LOAD-LIFTERMEG.COM

or call 1-888-A0K-LIFT (1-888-265-5438)
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Top 5 Ways Vendors
Can Make the Most of
the Buying Show

By Alana Trachenko

A great way to connect with buyers is by
offering them deals that only they have
access to by way of attending the Buying
Show. This could include discounts on
products, special offers like free add-ons, or
access to limited-edition items.
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hen it comes to marketing, you rarely get more bang for your buck than you
do at trade shows. The WRLA Buying Show, which takes place Jan. 22 to 24
in Calgary in 2020, is a great opportunity for vendors to make important
connections with buyers, share information about their products, and
learn about what else is happening in the market.
In just two days, you have the chance to meet hundreds of potential customers from
throughout Western Canada. It’s also a great way to see what other vendors are offering.
In today’s world, technology has made it easy to do business from behind a desk, but there’s
still something to be said about showing up in person, especially if you're in the lumber,
hardware, or renovation industry. Buyers in particular are more likely to trust products that
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they’re buying from people they have come
to know and trust.

So how do you make the most out of
the Buying Show?

5. THINK BIGGER ABOUT
YOUR DISPLAY

There will be a lot to see at the Buying
Show, both from retailers and vendors.
Ensure that your display stands out by
getting creative with your space. In addition
to displaying your products, you might
want to create a “room” to showcase how
the items would look in a store so your
customers can visualize it.

Spend time thinking about the visual
appeal of your display. Is it eye catching?
Exciting? Will buyers feel they have to come
over and take a look?

Are there any products that buyers can
interact with? The Buying Show is a great
opportunity for potential customers to get a
feel for items and ask questions.

Aside from the products you're displaying,
you might want to spruce up your booth
with decor, brand colours, video, new
technology, and graphics.

4. OFFER BUYING
SHOW SPECIALS

A great way to connect with buyers is
by offering them deals that only they have
access to by way of attending the Buying
Show. This could include discounts on
products, special offers like free add-ons, or
access to limited-edition items.

In today’s world, technology has made it easy

to do business from behind a desk, but there’s

still something to be said about showing up in
person, especially if you're in the lumber, hardware,
or renovation industry. Buyers in particular are
more likely to trust products that they’re buying

from people.

By making the deal specific to the
Buying Show, buyers will be motivated
to make a purchase on the show floor,
giving you a boost of sales and giving them
the sense that they’ve been rewarded for
attending the show.

Show-only deals are a great way to get
new buyers in the door and start building
relationships in person.

3. GET EDUCATED

There’s plenty to learn at the Buying
Show, and some of that learning happens in
workshops. The Buying Show will be offering
several seminars for show goers that could
help you run your business more effectively.

Classes on building codes,
procrastination, and stress management
will be offered on Jan. 22. You can also take a
course on advanced estimating and yard and
warehouse operations earlier in the week on
Jan.20and 21.

Courses are a great way to gain industry
knowledge and better understand how to

JeffLea - B.C. Contact |
604-946-1231 - jlea@harrisrebar.com
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www.harrisrebar.com

work with your buyers, but they’re not the
only way to stay in the know. Talking with
other vendors, meeting your competitors,
and connecting with new and existing
buyers is a great way to get the full picture
on your industry.

2. MEET POTENTIAL BUYERS
One of the best ways to make the most
of your space and presence at the Buying
Show is to get out there and meet your target
market. The Buying Show attracts retailers
that are looking to expand or change their
in-store offerings, making this weekend
a great opportunity for vendors to shake
hands and share information.
Get a better understanding of what
your buyers are looking for. Is the market
shifting? Is there a shortage on products that
your business could be providing? The best
way to understand what your customers
need is by asking them questions and
learning about what their experience is in-
store with their customers.

1. SEE INDUSTRY TRENDS

To stay competitive as a vendor, it's
important to anticipate trends in the
marketplace. This means not only
understanding what your buyers are
asking for, but also what their customers
are focusing on.

The Buying Show is an opportunity to
speak to your colleagues, competition, and
customers to get a better understanding of
what your business can expect in the future.
This information is essential in planning
your business’ road map for the next year,
giving you the tools you need to capitalize
on existing and upcoming trends.

Don't get left in the dark in 2020. Come to
the Buying Show and see what’s happening
in your industry for the year.

For more info, visit
www.wrla.org/buying_show. )

YARDSTIGK | December 2019/January 2020


http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=52&exitLink=http%3A%2F%2Fwww.wrla.org%2Fbuying_show
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=52&exitLink=mailto%3Ajlea%40harrisrebar.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=52&exitLink=mailto%3Areyre%40harrisrebar.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=52&exitLink=mailto%3Aakazak%40harrisrebar.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=52&exitLink=http%3A%2F%2Fwww.harrisrebar.com
http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=52&exitLink=http%3A%2F%2Fwww.harrisrebar.com

CGC
Interior
Panel &

Finishing
Solutions

==

C6C Ny EIE—— i

EPRO-SETQO __.ﬁ |

it i N | —

JUST LIKE YOUR REPUTATION.

CGC Synko® Brand Joint Compounds
A consistent finish that stands up to your high standards.

© 2018 USG Corporation and/or its affiliates. All rights reserved. CGC .’

The trademarks CGC, LITE FINISH, LITE LINE, PRO-SET, SYNKO, IT’S YOUR WORLD. BUILD IT., the CGC logo, s ™
the design elements and colours, and related marks are trademarks of USG Corporation or its affiliates. IT'S YOUR WORLD. BUILD IT.


http://www.yardstick-digital.com/yardstick/0619_issue_6__2019/TrackLink.action?pageName=53&exitLink=http%3A%2F%2Fwww.cgcinc.com

TILE BACKER BOARD

A superior alternative to cement board for showers,
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Learn more about GoBoard® LT

A fraction of the weight of cement board today at 1-800-654-3103 or
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EASY TO CUT , : VISIT US AT WRLA BOOTH #3890

Simply cut with a utility knife on site
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New W

RLA Buying

Show App LLaunches

N January 2020

By Jessica Cranmer

#_ Download on the

@& App Store

GETITON

Google Play

.

ack for the 2020 Buying Show,

the WRLA has designed an

interactive app to help you

plan and maximize your show
experience. We've brought back some of
the popular features from 2019 and added
a few new ones we think you will love.

The app will launch in early January
2020 (don’t worry we will email everyone
details when it is live), and you can find
and download it on Apple’s App Store or
Google Play by searching WRLA 2020.

So, why use an app?

1. You are in-the-know.

The most up-to-date Buying Show
information is on the app, including any
last-minute changes or updates that you
might need to know about. In addition,
activating the push notifications lets us
send you any quick notices of any changes
or activities that are about to start.

2. Plan your visit.

With so much to see and do, the app
allows you to maximize your time by
helping you plan your schedule. Make
sure you see your regular suppliers while
checking out new ones. Don’t want to
miss that education session? Add it to
your personal schedule and you'll have a
built-in reminder.

Apple, the Apple logo, iPhone, and iPad are trademarks of Apple Inc., registered in the U.S. and other countries and regions. App Store is a service mark of Apple Inc. Google Play and the Google Play logo are trademarks of Google LLC.
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3. New Products.

Yup — these are on the app too. Want to
learn what is new for 2020? Check out the
New Product area of the app. Learn about
the great new products you'll see featured
in the New Product Area at the show, then
go visit the exhibitor booth to learn more
from the experts.

4. Show Specials.

WRLA will be listing all show special
on the app so you can get the best deals.
5. Don’t miss out.

In addition to our exhibitors we
have all the week’s activities planned
out for your perusal. Check out the
education sessions, events, and other
WRLA happenings.

6. Chat with other attendees
and exhibitors.

When you download the app, you can
create a personal profile. Once created, you
can chat with other WRLA attendees and
exhibitors. Message them to set up booth
appointments, ask about a product, or just
organize a meet up while you're in Calgary.
7. Like a challenge?

Are you a tad competitive? Play the
WRLA app game and rack up points
and bragging rights as you take on our
show challenges.

8. Save some paper.

More people using the app means
fewer guidebooks printed — a win for
the environment.
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Pre-Snow

Education Sessions

he WRLA is once again excited to add education sessions before and during the Buying Show. Pre-show education sessions will
take place at the Hyatt Regency Calgary the afternoon of Jan. 22, 2020. WRLA Buying Show attendees and exhibitors can join

any of the sessions with their badge. Need to pick up your badge? The badge pick-up kiosk will be in the Hyatt Regency Calgary’s
Thomsons Kitchen & Bar from 2 p.m. until 8 p.m. on Jan. 22. See you there!

Your Biggest
Building Code
Questions Answered
Speaker: Stan Burkholder
Time: 2:15-3:15 p.m.

WRLA educator and industry
expert Stan Burkholder
answers the top 10 WRLA
member questions around
building codes.

ISTOCK.COM/CECILIE_ARCURS

Time Management:
Strategies for
Efficiency

Speaker: Jolene Watson,

Clarity Coaching & Development
Time: 2:15-3:15 p.m.

Identifying the real reasons
behind procrastination and
discovering techniques to lessen
time wasting. Tips and tricks

to manage yourself and others
based on personality types.
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Build Your Winning
Team: Engagement &
Succession Planning
Speaker: Diane Taylor,

Glow Leadership

Time: 3:30-4:30 p.m.

HR Hot Topics - Recruit,
Develop, Engage, Discipline,
and Terminate: People! The
most challenging moving target
of running any successful
business. In this session Diane
will cover best practices that
will help ease your people
challenges and help you move
towards aligning your people
with your business objectives.
This session will also provide
you with an opportunity to seek
advice on your own specific
people challenges in the Q & A
portion of the session.

Stress Management
Speaker: Jolene Watson,

Clarity Coaching & Development
Time: 3:30-4:30 p.m.

Focus on understanding
workplace and personal stress
and how to manage yours and
help others manage theirs.
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fungicide

* |deal for decks, freshwater
docks, fences, and walkways

" * Natural appearance |
of real wood ‘
|

* Decades of protection
against fungal decay

S For Your Outdoor® Wood Construction Needs

Tanatone® Culour_Tet_:Iln_ology

=

-

* Tried, tested and proven:
effective colour technology

* |deal for fencing, decking,
and other landscaping
applications

* Attractive, rich brown tone
slowly weathers to warm
honey brown then to natural
silver gray

Added Colour to Highlight Beauty of Wood

Visit www.WolmanizedWood.com or call 1-800-387-8349 for more information.
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Tips for
Social Media Success

By Charmaine Jennings

ocial media is increasingly becoming
an important component when it
comes to marketing your business.
Charmaine Jennings of Strategic
Charm Boutique, a boutique marketing and
public relations agency, shares her expertise
on how to successfully use Facebook and
Instagram in your marketing campaign.

10 TIPS FOR USING
HASHTAGS ON
INSTAGRAM

When using Instagram for business, you
want your content to be seen by as many
people as possible, not just by the people
already following you. To do this, you need
to make sure that you're not only using
hashtags in every post, but that you're using
them correctly.

If you're an Instagram newbie, hashtags
are tags you associate with your post as
it relates to your business or the specific
content you're sharing — i.e. #tiptuesday.
When users search hashtags on Instagram,
they can see many posts that others have
created using the same tag.

Is it possible to get your posts seen
without using any hashtags? Yes, but it’s
going to make your growth on Instagram
take a lot more time, unless your brand is
already super well known.

I've conjured up 10 different tips and
tricks on how to use hashtags to make your
content more visible and connect you with
your ideal clients or others in your industry.

1. USE 30 HASHTAGS IN
EACH POST

Instagram allows a maximum of 30
hashtags per post, and you're going to want
to use all 30. That’s 30 different ways people
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can come across your posts. If you try to

use 31+ hashtags in one post, Instagram

will know and simply won't let your post go
through until you delete enough hashtags to
bring you back down to 30.

2. SEARCH YOUR HASHTAGS
BEFORE USING THEM

Before adding hashtags into your post, do
your research and type each and every single
one into Instagram’s search engine. This step
is especially important in ensuring you're
not using hashtags that has been banned
by Instagram. Consistent use of banned
hashtags puts you at risk of Instagram
limiting the visibility of your account so
users can't find you easily (shadow banned),
or shutting your account down completely.

3. CREATE TWO SETS OF
30 HASHTAGS

Instagram sees the use of the exact
same set of hashtags in every postas spam
activity. Create two different sets of 30 and
alternate them with each post. They don't
need to be two completely different sets;
as long as your hashtags are in a different

order and a few of them differ between sets,
you're good to go.

4. KEEP YOUR HASHTAG LISTS
ON YOUR COMPUTER AND ON
YOUR PHONE

If you use a third-party app to schedule
your Instagram posts, keep your hashtag
lists on your computer for easy access when
scheduling. You'll also want to keep your
hashtag lists on your phone so they’re just as
accessible when you're posting on the go.

5. PUT YOUR HASHTAGS IN THE
COMMENT SECTION

30 hashtags is a lot of text. Instead of
putting them within your caption, put them
in the comment section of your posts. You
want to save your caption for fun or key
information, and adding in your hashtags
will make your caption cluttered and less
inviting to read.

6. USE LOCATION-BASED
HASHTAGS

This is especially important if you're a
brick and mortar store or if you only serve

ISTOCK.COM/ALVAREZ
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clients or customers in a particular area.
Even if you're someone like me who can
with clients all over the world, perhaps you
especially want to attract clients who live
in your city. Start by typing the city (i.e.
#Winnipeg) of your target audience into
Instagram’s search engine and see what
other location-based hashtags come up.

7. USE HASHTAGS

WITH YOUR BUSINESS

NAME OR SIGNATURE

PRODUCT/PROGRAM OFFER
Create a hashtags for your business name

and the key products or programs you

offer, and use them in every single post.

Encourage your clients or customers to use

your hashtags to gain more traction and

so that posts from other users also pop up

under those hashtags.

8. SEARCH THE HASHTAGS
YOU USE ON A REGULAR BASIS
AND ENGAGE

Like you, other Instagram users love
and appreciate it when they receive likes,
comments, and follows. Search some of the
hashtags you use on a regular basis as they

relate to your target audience, and engage
with the first 20-40 posts that some up under
that hashtag. Like the first 40, leave quality
comment on ones that really catch your eye,
and follow accounts that align perfectly with
your target audience or who post content you
want to see on a regular basis.

9. FOLLOW HASHTAGS

By now, you should have the ability to
follow hashtags on Instagram. If you don't
have this feature yet, try updating your
Instagram app or your phone. Following a
hashtag means the posts of users with larger
accounts who use a hashtag you follow, will
show up in your feed without you having
to search for them. For example, I follow
#canadianblogger so whenever someone
with a large account uses that hashtag, their
photo will pop up in my feed. Following
hashtags is great because it allows you to
easily connect and engage with ideal clients
or people with a common interest.

10. USE HASHTAGS IN
YOUR STORIES

When you're posting a photo or video
to your Instagram stories, you can hit the

ALEXANDRIA
Mouldil?&/-\

sticker button at the top and insert a hashtag
before posting. This is a great spot to post
your business name or product/service
name hashtags because when someone
clicks on a hashtag in a story, it takes them
to where they can see all of the posts that
have used that hashtag.

Coming up with a strategy for using
Instagram hashtags can be a little tricky
at first, but once you get the hang of it,
you're golden.

7 TYPES OF
CONTENT FOR YOUR
FACEBOOK PAGE

One thing most business owners like
most about Instagram is the large variety
of content that can be shared. Anything
from a product or service promo, to a
snapshot of your breakfast and everything
in between goes.

It's important to remember that every
social media platform is different. Some
content that works really well on one
platform might not necessarily have the
same impact or engagement on another.

3\‘ -:‘
MOULDINGS = BOARDS « WALL COVERINGS < POCKET DOOR FRAMES < STAIR PARTS < POST COVERS & COLUMNS

alexandriamoulding.com )

f¥ inp
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While posts about your daily workout
routine or planning for your kid’s birthday
party can go over well on your business
Instagram account, those types of posts
can fall flatand seem disconnected on a
Facebook business page.

There’s still plenty of other content you
can share with your audience through your
Facebook page, and I've listed them down
below so you can work these content types
into your social media calendar.

1. FACEBOOK LIVE
Facebook favours pages that use their
latest features regularly by helping increase
page visibility. Use Facebook live as a way
to engage your audience, provide value
from your area of expertise, and to further
explain your services.
Facebook Live content ideas:
1. General Q&A sessions
2. Behind-the-scenes tour of your
workspace or inventory
3. Tips as they relate to your
particular niche
4. Information about new
products or services

2. VIDEOS
Like Facebook live, Facebook favours
pages that upload video content. Upload

videos between 30 seconds and five minutes

that explain your products and services,

offer industry tips, or answer questions your

ideal clients often ask.

3. EVENTS

If you're hosting an in-person or
online event, create an official event
on your Facebook page and invite your
audience to attend.

4. QUOTES

No matter who your target audience
is, almost anyone can relate to funny,
motivational, or inspirational quotes.
Mix in different quotes as they relate to
your industry or specific audience. Quotes
can be shared in a text-based image or
in your caption.

5. GIVEAWAYS

Host a giveaway in which one or more
winners will receive a product or service
you offer. You can take it one step further
and collaborate with other business
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owners who agree to pool their offerings to
create one big prize.

It's important to note that it goes against
Facebook’s terms of service to require
participants to like your page or share your
posts as part of their entry to your contest.
Be sure to read their complete list of rules
and regulation before initiating your
contest or giveaway.

6. INDUSTRY-RELATED
ARTICLES

Notice an article on the latest trend to
hit your industry or a come across a blog

HEA\!‘%’

post full of great tips your audience will
appreciate? Share a link to the article on your
page. This helps to further position you as
someone your target audience goes to for
key information.

7. TESTIMONIALS

Sharing testimonials on social media
from past clients or customers is a great
way to position yourself as an expert and
strengthen your credibility within your
industry. It’s also a great way to promote
your products and services without having
to include a call to action to buy. )

With 8 forklift and materials handling dealerships in Western
Canada, rely on us to keep your business moving forward. Visit our

website at

SALES | SERVICE | PARTS | RENTALS | TRAINING | STORAGE & RACKING

(=ISELLICK
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Don't let the bad screws
crash your party.
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The Golden Standard of

_ _ Structural Wood Fasteners™
. f @itwconstruction.ca www.grkfasteners.com
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o matter where you live in
Canada, the mere mention of
winter never fails to illicit, at
the very least, a cringe. Mention
driving in winter, or working in winter
conditions, and the response is even more
pronounced. Icy conditions, snow, and
extreme temperatures present a number of
potential hazards, from dangerous driving
conditions to cold stress, and slips, trips, and
falls. Here are some things to consider when
it comes to site, worker, and personal safety.

EXPOSURE

Construction season does not end with
the arrival of winter. As the temperature
drops, it is important to remember that
prolonged exposure to cold, wet, and windy
conditions, even when the temperatures
are above freezing, can be dangerous.
Frostbite and hypothermia are the two main
consequences of cold exposure. To avoid
injuries and minimize lost-time incidents,
it is important to know the signs and
take precautions.
Signs of Hypothermia:
- Shivering or shaking.
» Lack of coordination.
» Drowsiness or confusion.
» Slurred speech.
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Signs of Frostbite:

» Skin that is very cold and turns numb,
hard, and pale.

« Blisters or swelling.

« Joint or muscle stiffness.

Follow these simple precautions to avoid

frostbite and hypothermia:

« Watch the weather — forewarned
is forearmed.

» Wear several layers of clothing as opposed
to dressing in one thick layer.

 Protect extremities by wearing gloves
and proper-fitting foot wear. Consider
adding an additional pair of socks on very
cold days.

» Take frequent short breaks in a warm
shelter to allow the body to warm up.

» Eatwarm, high calorie food like pasta.
The body expends more energy in cold
conditions so eating a proper diet will go a
long way toward combatting fatigue.

SLIPS, TRIPS AND FALLS

In Canada, more than 42,000 workers
get injured annually due to falls, according
to the Canadian Centre for Occupational
Health and Safety. Statistics show the
majority (66%) are due to slips and trips on
the same level. The remaining (34%) are
falls from heights, such as ladders, stairs, or

roofs. Winter worksite conditions create an

increased risk for injuries related to slips,

trips and fall. To avoid injury:

» Walk slowly and deliberately, and remain
focused on the path ahead. This is
especially true when carrying heavy and/
or awkward objects.

» Where possible, avoid slippery surfaces,
such as wet or icy areas, and snow banks.

» Wear appropriate footwear with slip-
resistant soles to work, and change into
indoor footwear (NOTE: ice grippers that
attach to footwear can provide additional
traction for walking and working outside).

» Use handrails where available.

» Check to make sure entrance areas and
stairs are clear of snow and slush as these
create slippery conditions.

It is business owner/employer’s
responsibility to:

« Monitor the weather and keep parking
lots, walkways, and worksites clear
of snow.

« Given that the daylight hours are reduced
during winter months, it is important to
provide adequate lighting for parking lots,
walkways, and worksites.

« Clearly identify steps, ramps, and other
elevation changes.

» Secure mats and rugs that do not lay flat.

» Ensure that workers who are required to
work in cold conditions, wear appropriate
personal protective equipment (PPE).
Winter can be a magical time of

year, filled with fun activities and

experiences for the winter enthusiast,

but the unpredictability of this season

make preparedness a crucial element

in preventing injuries both on and off

the worksite.

The Saskatchewan Construction Safety
Association is a member of the Canadian
Federation of Construction Safety Associations
(CFCSA), which works as an umbrella
organization for member provincial and
territorial construction safety associations. To
find a construction safety association in your
province or territory, visit: www.cfcsa.ca.
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As Canada’s #1 manufacturer of paints, stains and sealants,
PPG offers you an unbeatable selection of brands, a broad
range of products, and industry-leading service.
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Design s a registered trademark of PPG Architectural Finishes, Inc.
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ALA  FOREST

g PRODUCTS
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Kings of Vinyl Plank Flooring* ........... 315
Knape & Vogt

(Barry Allen Marketing).................. 359
Kohltech Windows & Entrance

SYSTEMS.....cvoveeceeee e 695

L

Lanart Rug.......cccocevveercveeeeeeeececnnns 986
Lancashire Distribution...................... 526
Lepage (Henkel Canada).................. 644
LIV Building Products Inc. ................ 994
Live Edge Timber Co.........cccoeeevvevnenes 971
Load Lifter Manufacturing Ltd. ......... 495
LP Building Products..........cccccvuuune. 384
M

M-D Canada...........cccocevvevreeerreenrernnns 974
MAAX Canada (Maax Bath Inc) ........ 972
MadEro ........cevevreeeeeereeeeeeeeeeines 700
Magnum Forest Products ................. 586
Makita Canada Inc..............cceueneeee. 546
Martin & Associates Industries /

Dover Finishing Products................ 878
Master Halco.............ccccoevrreeeeernnnenes 949
Mayfair Lumber Sales Ltd................. 238
MCIIVEEN ...t 838
McLean Lumber..........c.ccccoevererennnee. 996
Mennie Canada* .............cococveervevnnes 390
Metal Roofing & Siding Experts /

Truss & Post Experts Inc............... 364
Metrie Canada Ltd. ...........cccoevevnnene. 774
Milwaukee Electric Tool .................... 647
MITEK ..ot 463
Mitten Building Products................... 246
Mount Royal University ............c.c...... 389
Mountain Bark Inc............cccceeeevunenes 585

N

National Concrete Accessories.......... 112
National Forest Products Ltd............ 684
New-Line Hose & Fittings................. 765
Norske Tools Ltd. ..........ccceeeeveeennenes 538
North Star Fibre Inc...........ccceevvueeee. 320
NSC Minerals Ltd............cccoeeveernnnenee 771
0

ODL Canada.........c.ccoeevvereeenererennnes 590
OLFA (Corelle Brands)............ccc....... 584
Onduline North America................... 544
Orgill INC....veeevecrreeereeeeeerenes 626
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Owens Corning Canada LP................ 656
P

Paragone INC..........cccovveuveverenneennenas 665
PennTruss INC........cccveevevereeeeeeeenenes 764
Phoenix Fence Corp..........ccuveevvevnnes 690
PinkWood Ltd..........ccceevvrrrereeenrrcrennnns 991
Plasti-Fab Ltd.........cccccooerreeeernnnee. 826
Ply Gem Building Products................ 146
Ply-Lam™.......coovveeeeereereereieneenas 885
PowerHouse Building Solutions ........ 373
PPG Architectural Coatings............... 383
Prime Fasteners / FastenMasters.....455
Prime Fasteners /

ITW Construction Products............ 350
Prime Fasteners/Senco..................... 456
Prime Fasteners/Tytan...................... 457

R

Regal Ideas...........cccoveevrrenererreennnne 512
Renin CorpX ... 543
RESISIO.....ocveeeeerereceerere s 616
Richelieu Hardware............... 756 & 755
Robert Bosch Inc. ...........ccoevvveneeeee. 446
ROCKWOOL..........cevreererreererrererans 937
RolGear Manufacturing Inc. .............. 375
RONA / Ace Canada

by Lowe’s Canada.............cccco....... 790

S

Saskachewan Construction

Safety Association*............c.cco.eu.... 284
Schlage Canada (Allegion Canada) ... 317
Seljax INt’HINC.......cveeereeceeecereenens 732
Sentry Building Innovations®............. 432
Sexton Group Ltd. ........cccoceeverrruennne. 612
Shercom Industries.........c.cceeevrvennee. 725
Sherwin Williams

Consumer Brands...........cccoceeveunnne 450
Shippers Supply ULC ..........ccccevneneee. 766
SNNIEN ..o, 545
Sidca Trading .........ccecoevveecrrereeerennnes 579
Sika Canada...........cccccevvvvveeecrennes 983
Simpson Strong-Tie Canada,

Limited.......c.ccveeeereierieeeereeeereenenes 672
Smooth Arc MIg........covveevecenienennn. 830
Spatial Technologies™............ccc......... 637
Spectrum Brands............cccoceeuvvennee. 530
Stabila Levels Inc.

(Open Source Sales)..........ccceuveenee. 629

Steel-Craft Door Products Lid........... 812
Stella Jones InC........cccuveveveveeeereene. 483
STICKS Building Products................. 773
Still Creek Forest Products................ 380
Superform Products Ld................... 848
Supreme Windows* ..........ccccceeuveneee. 363
T
Taiga......cceeeeeee e 895
Talentsphere Staffing Solutions........ 460
Target Products Ltd............ccceuvrneene. 842
Techniseal INC. .........ccvvevevevererirennnee. 581
Terra International* ........................... 785
The Dealers Choice...........cccccrvuenee. 462
TIMBER MART. ........ccooverrrereerrirernnn. 326
TimberTech ... 787
TM Sales Group Ltd..........ccovvreeeee. 940
o) W o 795
Tolko Marketing & Sales................... 762
TORBSA Limited .......c.cccveecrerrrencnnee. 643
Tourism Winnipeg™..........cccceeevevennene 290
Tree Island Steel .........cccccveeevervennnee. 232
Trimlite MFG.........ccocooereeeeereerecrene. 816
Truss Fab InC. .....ccocvvvevvcveccicne, 662
U
U-drain (Norstar Industries Ltd.) ....... 316
U2 fasteners ..........coeeeverveeevernneennas 688
Vv
Vicwest Building Products................. 412
VIPCO INdUStriesS .......cccoevevreerrrrricnnes 3N
Vista Railing Systems Inc.................. 748
W
Wajax Equipment...........cccoevevernenenee 438
Wallboard Trim & Tool Inc. ................ 533
West Fraser (Treated) ............ceo.e.... 434
Western Materials Handling
& Equipment ..........ococeveeereneeinenas 478
Westform Metals Inc............ccceee...... 138
Westman Steel Industries.................. 630
Westminster Industries Lid. ............. 945
WESUIE™ ...t 692
Weyerhaeuser ..........cooeveeveeeeeererennne 683
Winterburn Truss™........cccoveveveveeennes 319



p B

DURABUILT

WINDOWS & DOORS

Our new sales tool is an all-in-one solution that helps
you connect more with your customers.

DURABUILT

Quotes that generate
as you guide customers
through choices.

Order placement and All-in-one
reliable production software.
lead-times.

Learn how you can improve your sales process,
meet us at our WRLA booth or visit our website.
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=XHIBITOR PROFILES

ACCEO SOLUTIONS INC.

Booth 178
Contact: Marc Leblanc

marc.leblanc@acceo.com
® 1-800-361-3607

http://transaxion.ca
ADVANCED EQUIPMENT SALES

Booth 965

Contact: John Jammaat
advancedequipment@tcc.on.ca
@ 519-527-2929
www.loadmac.com

AFA FOREST PRODUCTS INC.

Booth 338

Contact: Murray Finkbiner
mfinkbiner@afaforest.com
@ 403-261-9900
www.afaforest.com

AIRFAST DISTRIBUTORS

Booth 990

Contact: Brian Lotz
brianl@airfastdistributors.com
@ 604-597-9557
www.impactfasteners.com

ALBERTA TRUSS

Booth 339

Contact: Paul Foreman
paul@albertatruss.com
@ 780-464-5551
www.albertatruss.com

ALEXANDRIA MOULDING

Booth 425

Contact: Jake Gorski
jgorski@alexmo.com

@ 204-295-9098
www.alexandriamoulding.com

ALL WEATHER WINDOWS

Booth 200

Contact: Kirsten Stang
kstang@allweatherwindows.com
@ 800-232-9407
www.allweatherwindows.com
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ALL-FAB BUILDING
COMPONENTS

Booth 312

Contact: Kelly Wright
kwright@all-fab.com
@ 204-661-8880
www.all-fab.com

ALLDEC — ARMSON SALES LTD.

Booth 216
Contact: Peter Bladt

peter@alldec.com
@ 604-534-3688

www.alldec.com

ALLIANCE DOOR
PRODUCTS CANADA

Booth 646

Contact: Hardy Rahn
hardy.rahn@alliancedoorproducts.com
@ 204-661-1004
www.alliancedoorproducts.com

ALLMAR INC.

Booth 118

Contact: Mark Sorrenti
mark.sorrenti@allmar.com
@ 204-668-1000
www.allmar.com

ALPINE MOULDINGS LTD.*

Booth 515

Contact: Regan Toews
regan@alpinemouldings.ca
@ 403-627-6780
www.alpinemouldings.ca

AMVIC BUILDING SYSTEM

Booth 566

Contact: Pat Cymbala
pcymbala@amvicsystem.com
@ 1-877-470-9991
www.amvicsystem.com

ARW TRUCK EQUIPMENT LTD.

Booth 925

Contact: Trevor Steinke
tsteinke@arwtruck.com
Q@ 780-436-1406
www.arwtruck.com

*New exhibitor in 2020
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KONIG

TE BRAND THAT DEALS M TOP QUALTY ONLY

* CHOOSE FROM OVER 3000 COLOURS AND PATTERNS
* CARRY YOUR OWN UNIQUE VINYL PLANK - BE EXCLUSIVE!

of LUXURY VINYL PLANK FLO@RHH@

QUALITY 1§ OUR PRIORITY
100% VIRAIN ViYL

* NO FILLERS
* 100% WATER PROOF
* VIRGIN VINYLS

30:9>2:4449. MORINVILLE, fiB. - masorvmx I_.ﬂH,.Cﬂ
i) 'II.-'3:::;IH f Il H:.,_,-" qppmp}f SERVING: G]B}I{I}J SﬂSKﬂTCHEw ﬂ .
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AUTOSTAK SYSTEMS
(CANADA) INC.

Booth 583
Contact: Paul Tagarelli

paul@autostak.ca
@ 905-524-2888

www.autostak.com

BAILEY METAL
PRODUCTS LIMITED

Booth 917

Contact: Lucy Nguyen
lucy.nguyen@bmp-group.com
@ 416-499-5324
www.bmp-group.com

BARKMAN CONCRETE

Booth 952
Contact: Darren Prebushewski

dpreb@barkmanconcrete.com
@ 204-326-3445

BROCK WHITE CANADA

Booth 884

Contact: Chris Ross
cross@brockwhite.com
@ 403-287-5889
www.brockwhite.com

BUILDING PRODUCTS OF
CANADA CORP.

Booth 212

Contact: Trevor Holowatiuk

tholowatiuk@bpcan.com
@ 780-465-1135

www.bpcan.com

BURLINGTON MERCHANDISING
& FIXTURES

Booth 331

Contact: Greg Thomas
gthomas@bmfonline.com

@ 416-433-5324
www.bmfonline.com

www.barkmanconcrete.com c
BASALITE CONCRETE PRODUCTS CAN SUPPLY WHOLESALE LTD.*
Booth 459 Booth 444

Contact: Blaine Howe
blaine.howe@basalite.com
@ 1-800-596-3844
www.basalite.ca

BISSETT FASTENERS

Contact: Ryan Heinrichs
info@cansupplywholesale.ca
@ 844-932-2680
www.cansupplywholesale.ca

CAN-CELL INDUSTRIES INC.

Booth 639

Contact: Bill Kinchen
bkinchen@bissettfasteners.ca
@ 204-990-9997
www.bissettfasteners.ca

BNT SALES AGENCY LTD.

Booth 589

Contact: Wade Wohlford
wade.bnt@sasktel.net
@ 306-222-7756
www.bntsales.com

BOYD DISTRIBUTORS INC.

Booth 325

Contact: Dwayne Hagel
dwayne.hagel@iwgroup.ca
@ 780-451-8876
www.boyddistributors.com
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Booth 747

Contact: Brandon Fischer
brandon.fischer@can-cell.com
® 780-447-1255
www.can-cell.com

CANADIAN ENGINEERED
WO0O0D PRODUCTS

Booth 784

Contact: Scott Wetaski

scott@cewp.ca
@ 403-887-6678

Www.cewp.ca

CANFOR*

Booth 489

Contact: Michael Almond
michael.almond@canfor.com
® 604-264-6291
www.canfor.com

*New exhibitor in 2020
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OLLFA

Best made cutting tools in the world..

MH HING (‘UT’E‘s THROUGH
A JOB LHIE QLFA!

Meet the OLFA X-Design series
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CANSEL - TRINITEC

Booth 377

Contact: Kyle Green
kyle.green@cansel.ca

@ 604-205-7689
www.trinitecdistribution.com

CANWEL BUILDING MATERIALS

Booth 738

Contact: Randy Pearce
randy.pearce@canwel.com
@ 780-446-8489
www.canwel.com

CASHIERPRO

Booth 571
Contact: Dave Pestill

dave.pestill@cashierpro.com
@ 888-250-8135

www.cashierpro.ca

CASTLE BUILDING CENTRES
GROUP LTD.

CERTAIN TEED
SAINT-GOBAIN IPG

Booth 484

Contact: JF Houde
Jean-Francois.houde@saint-gobain.com
@ 1-800-661-3120
www.certainteed.com

CERVUS

Booth 712 & 715

Contact: Mishah Sayed
msayed@cervusequipment.com
@ 403-567-2088
WWW.cervusequipment.com

CGC

Booth 517
Contact: Michelle Morris

mymorris@cgcinc.com
@ 903-803-5600

www.cgcinc.com
CHERRY INSURANCE

Booth 726
Contact: Bruce Holman

bholman@castle.ca
@ 905-564-3307

Booth 946
Contact: Rob Robinson

rrobinson@cherryinsurance.net
@ 800-467-9752

www.castle.ca www.cherryinsurance.net
CATHELLE CINDERCRETE PRODUCTS LTD.
Booth 678 Booth 915

Contact: Judy Palmer
jpalmer@cathelle.com
D 514-428-8888

Contact: Russ Lebell
rlebell@cindercrete.com
@ 306-789-7499

www.cathelle.com www.cindercrete.com
CEDARLINE INDUSTRIES LTD. CITY SHEET METAL CO. LTD.
Booth 888 Booth 356

Contact: Ron Tu

rtu@cedarline.net
® 604-561-4747
www.cedarline.net

CERTAIN TEED
SAINT-GOBAIN EPG

Booth 486

Contact: Andrew Smith
andrew.j.smith@saint-gobain.com
@ 403-464-3156
www.certainteed.com
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Contact: Bob Boutilier
bboutilier@citysheetmetal.com
@ 204-633-6712
www.citysheetmetal.com

CLOVERDALE PAINT INC.

Booth 525

Contact: Wayne Hoogenboom
whoogenboom@cloverdalepaint.com
@ 604-596-6261
www.cloverdalepaint.com

COAST DISTRIBUTORS

Booth 775

Contact: Scott Guy
scottcoast@shawbiz.ca

@ 250-766-1792
www.coastdistributors.com

*New exhibitor in 2020
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ELIMINATE THE “GUESSTIMATES”

WITH SAPPHIRE SUPPLY
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— Reduce input and
estimating time

traceable and verifiable
Bill of Materials

— Generate quotes
and installation details
including layouts
and 3D models

— Includes the leading
EWP manufacturers’
products and design data

FOR SITE SUPERINTENDENTS AND FRAMERS

Designed to meet the needs of site superintendents and framers,
Sapphire Viewer allows collaboration with both Truss and
Building Material Suppliers. Empower your customers!
Free download: www.mitek.ca/software/Sapphire-Viewer/

Rhino Insulated Header
1-800-268-3434 | MiTek.ca - Come visit us at booth #463 to learn more
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COLONIAL ELEGANCE
(BARRY ALLEN MARKETING)

Booth 274
Contact: Barry Beznoski & Rhett Pearce

bammktg@mts.net
@ 204-255-1800

www.colonialelegance.com

CONGLOM
(BARRY ALLEN MARKETING)

Booth 358
Contact: Barry Beznoski & Rhett Pearce

bammkig@mts.net
© 204-255-1800

www.conglom.com
CONSOLIDATED COATINGS CORP

Booth 416

Contact: Lee Dicken
ldicken@consolidatedcoatings.com
@ 604-946-7626
www.consolidatedcoatings.com

CREATIVE DOOR SERVICES LTD.

Booth 415

Contact: Daryl Laprade
dlaprade@creativedoor.com
@ 780-732-1780
www.creativedoor.com

D
DAKERYN INDUSTRIES

Booth 230
Contact: Lauren Chimko

Lauren_Chimko@dakeryn.com
® 604-986-0323

www.dakeryn.com
DELCAN PRODUCTS LTD.*

Booth 472

Contact: Keith Hyder
sales@delcan.ca

® 403-553-3632

www.delcanproducts.com

DELROC INDUSTRIES LTD.

Booth 430

Contact: Kathy Weyman
kweyman@delroc.com
@ 604-613-0924
www.delroc.com

December 2019/January 2020 | YARDSTICK

DFM WEST*

Booth 466
Contact: Eric Dalton
eric@disdfm.com

@ 604-942-1035
www.dfmwest.ca

DOMTEK BUILDING PRODUCTS

Booth 718

Contact: Tyler Mancini
info@domtek.ca

@ 204-727-2100
www.domtek.ca

DOORTECH

Booth 659

Contact: David Doty
ddoty@doortechltd.ca
® 204-633-7373
www.doortechltd.ca

DRIVE PRODUCTS

Booth 973

Contact: Terry Spyropoulos
tspyropoulos@driveproducts.com
D 647-824-1586
www.driveproducts.com

DUCAN DECKING PRODUCTS
(BARRY ALLEN MARKETING)

Booth 357
Contact: Barry Beznoski & Rhett Pearce

bammktg@mts.net
® 204-255-1800

www.ducan.com

DUCHESNE ET FILS LEE.

Booth 565

Contact: Helene Delagrave
helene.delagrave@duchesne.ca
@ 819-296-3737
www.duchesne.ca

DUKE’S WIRE MESH SUPPLY
SERVICE LTD.*

Booth 492

Contact: Robert Du
robert@dukeswiremesh.com
@ 604-559-1555
www.dukeswiremesh.com

*New exhibitor in 2020
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DUPONT PERFORMANCE
BUILDING SOLUTIONS

Booth 750

Contact: Jamie Bishop
jamie.bishop@dupont.com
@ 989-633-2969
www.building.dow.com

DURABUILT WINDOWS
& DOORS INC.

Booth 372

Contact: Harry Sunner
information@durabuiltwindows.com
@ 780-455-0440
www.durabuiltwindows.com

DURAL, A DIVISION
OF MULTIBOND INC.

Booth 846

Contact: Terry Hume
thume@dural.ca

® 604-307-1253
www.duraproadhesives.com

DYNAMIC SOLUTIONS
WORLDWIDE, LLC*

Booth 573

Contact: Steve Zimmer
steve.zimmer@dsw-llc.com
© 877-403-8727

www.dynatrap.com

EAB TOOL COMPANY INC.

Booth 529

Contact: Danny Wight
danny.wight@eabtool.com
@ 604-526-4595 x 224
www.eabtool.com

ECI SPRUCE

Booth 458

Contact: Sandi Hurt
shurt@ecisolutions.com
@ 518-724-1745

WWW.ECiSpruce.com
ECO-FLEX*

Booth 592
Contact: Jerry Elless

jerry@eco-flex.com
® 250-463-2940

www.eco-flex.com

December 2019/January 2020 | YARDSTICK

ECOPOXY

Booth 638
Contact: Jennifer Berg

jennifer@ecopoxy.com
@ 1-855-326-7699

WWW.ECOpOXy.com
EDGE EYEWEAR

Booth 872

Contact: Wendi Weaver
wendi.weaver@edgeeyewear.com
@ 801-444-9396
www.edgeeyewear.com

EPAK INC. — HOMEGUARD

Booth 378

Contact: Doug Reimer
doug.reimer@epak.ca
@ 204-956-3055

www.epak.ca

EXPOCRETE, AN OLDCASTLE

COMPANY

Booth 655
Contact: Danielle Cormier

danielle.cormier@oldcastle.com
@ 780-224-6084

www.expocrete.ca

F

FALCON EQUIPMENT*

Booth 953

Contact: Kelsey Patrick
kpatrick@falconequipment.com
@ 604-888-5066
www.falconequip.com

FEDERATED INSURANCE

Booth 540

Contact: Wayne Budge
wayne.budge@federated.ca
@ 204-786-6431
www.federated.ca

FIBERON*

Booth 883
Contact: Shawn Ferro
shawn.feero@fiberondecking.com

@ 416-797-1868
www.fiberondecking.com

*New exhibitor in 2020
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LIVE EDGE

WER OUR UNIGUE PRODUCTS

LIVE EDGE SLABS
TIMBER-L|NK
STEP-LINK
FURNITURE LEGS

& MORE

#myLiveEdge I © D

A better way to build

Your reputation is built, or crumbles,
long after the keys have been handed
over.

That's why projects like The Edelweiss
Home — Canada’s first LEED® v4
home, and second in the world to
achieve Platinum status — rely on the
continuous insulation of ROCKWOOL
COMFORTBOARD™ 80 exterior
sheathing.

ROCKWOOL COMFORTBOARD ™

80 is vapour permeable, enabling your
wall assembly to dry to the outside,
providing your clients with durability
and comfort they expect.

Learn more at:
rockwool.com

VN ROCKWOOL

YARDSTIGK | December 2019/January 2020
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FLOFORM COUNTERTOPS

GANG-NAIL TRUSSES

Booth 542

Contact: Kerry Rendek
krendek@floform.com
@ 877 FLOFORM
www.floform.com

FORMA STEEL & STRUCTURAL
TRUSS SYSTEMS

Booth 477

Contact: Bronwyn Collins
bronwyn@formasteel.ca

@ 403-553-3306
www.stsltd.ca; www.formasteel.ca

FOX BLOCKS - TRUEGRID
PAVERS BY AIRLITE
PLASTICS CO.

Booth 633
Contact: Ron Funk
ron@foxblocks.com
© 877-369-2562
www.foxblocks.com

FRANKE KINDRED CANADA

Booth 984

Contact: Stephen van Kampen
stephen@dymonsales.com
 866-687-7465
www.kindred-sinkware.com

FREUD CANADA INC.
(BARRY ALLEN MARKETING)

Booth 355
Contact: Barry Beznoski & Rhett Pearce

bammktg@mits.net
@ 204-255-1800

www.freudtools.com
www.diablotools.com

FULL CIRCLE PLASTICS LTD.*

Booth 490

Contact: Jonathan Beekman
jonathan@fullcircleplastics.com
@ 403-380-4424
www.fullcircleplastics.com

GAF CANADA ULC

Booth 226
Contact: Kyle Allen

kyle.allen@gaf.com
@ 905-482-4320

www.gaf.com
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Booth 783

Contact: Dan Sveinbjornson
dan@gangnailtruss.ca

@ 306-551-9300
www.gangnailtruss.ca

GENTEK BUILDING PRODUCTS

Booth 664
Contact: Melissa McEwan

melissa_mcewan@gentek.ca
@ 905-319-5560

www.gentek.ca
GH THE LEVELLER

Booth 791

Contact: Colette & Geoff Heschel
heschel@sasktel.net

® 306-741-0774

www.ghleveller.com
GOFOR INDUSTRIES*

Booth 989

Contact: JP Burdett
ipburdett@gofordelivers.com
@ 613-294-8942
www.GoForDelivers.com

GOODFELLOW INC.

Booth 574

Contact: Wes Clifford
W(Clifford@goodfellowinc.com
@ 403-252-9516
www.goodfellowinc.com

H
HAL INDUSTRIES*

Booth 520

Contact: Scott Burton
scott@halind.com

@ 604-888-0777
www.halind.com

HAMPTON LUMBER

Booth 360

Contact: Dino Zanni
dinozanni@hamptonlumber.com
® 604-377-7294
www.hamptonlumber.com

HARDLINES*

Booth 286

Contact: Savannah Crawford
savannah@hardlines.ca

@ 416-489-3396
www.hardlines.ca

*New exhibitor in 2020
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ﬂm For all your packaged

concrete needs
CEMENT & CONCRETE PRODUCTS™

Concrete Repair Concrete Products

TA R G ET P R o D U CTS LTD = A Wholly-Owned Subsidiary of The QUIKRETE® Companies

VANCOUVER PLANT CALGARY PLANT WINNIPEG PLANT

Tel: 1.604.856.7976 Tel: 1.403.279.8189 Tel: 1.204.654.8320

Fax: 1.604.856.7972 Fax: 1.403.279.4829 Fax: 1.204.654.8329

1080 Bradner Road 5150 90 Avenue, SE 400 Pandora Avenue W

Abbotsford, BC V4X 1H8 Calgary, AB T2C 2T2 Winnipeg, MB R2C 3A5 www.targetproducts.com

You work in winter.
So does a Bissett.

Designed and tested < like you—year-round,
in the toughes s. Bestin class performance
and durability plus a 6 year warranty ensures you
can depend on your Bissett as much as the

* project depends on you.

bissettfasteners.ca

BISSETT

DRIVEN BY PROFESSIONALS
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HARDWOOD
SPECIALTY PRODUCTS

Booth 763

Contact: Marshal Green
mgreen@hardwoods-inc.com
® 403-236-9100
www.hardwoods-inc.com

HARRIS REBAR

Booth 516
Contact: Jeff Lea

ilea@nharrisrebar.com
@ 604-946-1231

www.harrisrebar.com

HDH SALES AGENCY

Booth 549

Contact: Harold Robertson
hdhagency@gmail.com

@ 403-703-8672

HOLLAND IMPORTS INC.

Booth 126

Contact: Hafeez Punjani
marketing@nhollandimports.com
@ 604-299-5741
www.hollandimports.com

HOLMES

IMPERIAL BLADES

Booth 761

Contact: Mike De Minter
sales@imperialblades.com
@ 800-743-9844
www.imperialblades.com

IMPERIAL BUILDING PRODUCTS

Booth 474

Contact: Dean Williams
dean@steelform.ca

@ 780-777-9716
www.imperialgroup.ca

INSTONE DISTRIBUTION

Booth 595

Contact: Jason Duniec
jason@instoneproducts.ca
@ 780-488-6767
www.instoneproducts.ca

J

JELD-WEN WINDOWS
AND DOORS

Booth 800
Contact: Brian Glen; Paul Commisso
bglen@jeldwen.com;

Booth 831
Contact: Jason Tostao

jtostao@clopay.com
® 416-559-5495

www.holmesgaragedoor.com

HOME HARDWARE STORES LTD.

Booth 916

Contact: Andrew Parkhill
andrew.parkhill@homehardware.ca
@ 604-751-3853
www.homehardware.ca

l
IKO INDUSTRIES LTD.

Booth 426

Contact: Danny Strachan
daniel.strachan@iko.com
@ 403-540-4133
www.iko.com

December 2019/January 2020 | YARDSTICK

PCommisso@jeldwen.com
@ 905-265-5700 ext5737

www.jeld-wen.ca

JOHNS MANVILLE

Booth 890
Contact: James Fulcher

james.fulcher@jm.com
@ 204-941-1953

WwWw.jm.com

KAYCAN LTD.

Booth 615
Contact: Allan Pecoskie

allan17@kaycan.com
@ 587-926-2966

www.kaycan.com

KEYSTONE PRODUCTS

Booth 834

Contact: Frank Hofer
frank@keystoneproducts.ca
® 204-322-5332
www.keystonepatio.com

*New exhibitor in 2020
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To really shine in the sun, True for roofs, true for families
you have to weather some storms

Every home deals with the occasional
storm—whether it’'s a summer squall or a
growing teenager. But you can help just
about any homeowner, anywhere, rest a
little easier by recommending a durable
GAF Timberline® HD roof. When homeowners
count on you, count on GAF Timberline”HD,
North America’s best-selling shingle.

To learn more visit gaf.com/timberline

. . ®
B IimberlineHD ﬁ
? inition® Lifeti A stafidard INDUSTRIES COMPANY We protect what matters most”

High Definition® Lifetime Shingles

Visit
LWAUKEE"™

ELECTRIC TOOLS
,‘DOOTH #647
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KINCO

LEPAGE (HENKEL CANADA)

Booth 367

Contact: Shawn Hoagland
shoagland@kinco.com

@ 800-547-8410 ext. 125
www.kinco.com

KING CANADA

Booth 644

Contact: James Hunt
james.hunt@henkel.com
@ 403-835-6236

www.lepage.ca

LIV BUILDING PRODUCTS INC.

Booth 418

Contact: Ted Fuller
tfuller@kingcanada.com
@ 514-636-5464
www.kingcanada.com

KINGS OF VINYL
PLANK FLOORING*

Booth 315

Contact: Anthony Thompson
info@lvpcontainers.com

@ 780-952-4449
www.lvpcontainers.com

KNAPE & VOGT
(BARRY ALLEN MARKETING)

Booth 359
Contact: Barry Beznoski & Rhett Pearce

bammkig@mts.net
@ 204-255-1800

www.knapeandvogt.com

KOHLTECH WINDOWS
& ENTRANCE SYSTEMS

Booth 695

Contact: Jeff Barsalou
jbarsalou@Kohltech.com
@ 780468-5722
www.kohltech.com

L
LANART RUG

Booth 986

Contact: Stephen van Kampen
stephen@dymonsales.com

D 1-888-811-4843

www.lanartrug.com
LANCASHIRE DISTRIBUTION

Booth 526

Contact: Mike Boyd
mike.b@lancashire.ca
@ 306-525-9655
www.lancashire.ca

December 2019/January 2020 | YARDSTICK

Booth 994
Contact: Kevin McQuin

Kevin@livbp.com
@ 905-852-3733

www.livbp.com
LIVE EDGE TIMBER CO.

Booth 971

Contact: Stephanie Landry
stephanie@liveedgetimber.com
@ 819-281-8423
www.liveedgetimber.com

LOAD LIFTER
MANUFACTURING LTD.

Booth 495

Contact: Dave Tughan
d.tughan@load-liftermfg.com
@ 905-642-9756
www.load-liftermfg.com

LP BUILDING PRODUCTS

Booth 384
Contact: Jason Hatter

jason.hatter@Ipcorp.com
@ 250-870-0794

www.lpcorp.com

I
M-D CANADA

Booth 974

Contact: Stephan van Kampen
stephen@dymonsales.com

@ 403-404-7285
mdteam.com

MAAX CANADA
(MAAX BATH INC)

Booth 972

Contact: Stephen van Kampen
stephen@dymonsales.com

@ 1-877-438-6229
WWW.Maax.com

*New exhibitor in 2020
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a Dural brand

Woodworking Glues

®
Dl ' R A P R D The essential line of glues and adhesives for a PRO job.

AW SERIES

AC SERIES

Flooring Adhesives Construction Adhesives

Multipurpose White Glue
m Woodworker's glue (yellow)
m Outdoor wood glue
/
Type 1 PVA Glue
PVA Type 2 glue
m Craft glue (white)
m White glue
Carpenter's glue (yellow)

—

" Glues & Adhesives
for Building Materials

Packaging features include: \
+ Color coded labels

+ Alpha-numeric SKU & UPC product codes
« Labeling in compliance with CCCR & WHMIS GHS
- Simulated application photos on labels

« Easy to read product instructions

« Zero UF and ECOLOGO

e

Please visit our website: www.duraproadhesives.com
for Technical Bulletins, Safety Data Sheets and LEED Compliance Letters

aiazus Floating floor adhesive

.., Natural wood parquet
Gipkierd adhesive

Prefinished parquet

AFES adhesive

Engineered wood flooring
adhesive

Vinyl tiles and planks

adhesive

Soft floor covering
adhesive

AliL1LE | Ceramic tile adhesive

Outdoor carpet adhesive

¢ krau Contact cement (solvent)
Contact cement red
(spray grade)
Contact cement clear
(spray grade)

m Contact cement (latex)

Construction and panel

'&W" adhesive (latex)

\dul114 Foamboard adhesive

Concrete weld
ﬂ Waterproofing membrane

Dural, a division of MULTIBOND Inc, 550 Marshall ave., Dorval, QCH9P 1C9 - Telephone: 514-636-623 « Direct line: 800-361-2340 « Fax: 514-631-7737 - Email: durapro@dural.ca - www.duraproadhesives.com

Biack Jack

g
Quality products since 1913

=
ALL-WEATHER
ROOF CEMENT

PRIALT 1wl
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MADERO

MCLEAN LUMBER

Booth 700
Contact: Jay Fafard

jayf@westfour.ca
@ 800-667-6977

Booth 996
Contact: Curtis Butala

curtis.butala@mcleanlumber.com
@ 403-279-2580

www.madero.ca www.mcleanlumber.com
MAGNUM FOREST PRODUCTS MENNIE CANADA*
Booth 586 Booth 390

Contact: Mike Froese
mike.froese@magnumforestproducts.com

Contact: Randy Pugh
randy@menniecanada.com

@ 204-992-3563
www.magnumforestproducts.com

MAKITA CANADA INC.

Booth 546

Contact: Vincent Mok
v.mok@makita.ca

® 403-801-2583
www.makita.ca

® 416-748-0088
www.menniecanada.com

METAL ROOFING & SIDING
EXPERTS / TRUSS & POST
EXPERTS INC.

Booth 364

Contact: Holly Fletcher

holly.fletcher@metalexperts.ca
@ 780-646-6410

MARTIN & ASSOCIATES

. | :
INDUSTRIES / DOVER Wi metalexerts.ce
FINISHING PRODUCTS METRIE CANADA LTD.
Booth 878 Booth 774
Contact: Peter Martin Contact: Peter Kozak
pmartin@martind.ca peter.kozak@Metrie.com

@ 514-697-3000
https://www.martinassociatesind.ca/en-dfp;

@ 403-543-3260
www.metrie.com

www.dfp.ca

MASTER HALCO

Booth 949

Contact: Anna Forte
aforte@masterhalco.com
® 514-335-4455
www.masterhalco.com

MAYFAIR LUMBER SALES LTD.

Booth 238

Contact: Mark Boisvert
m.boisvert@mayfairlumber.com
@ 403-236-1111
www.mayfairlumber.com

MCILVEEN

Booth 838

Contact: Mike Vanderheyden
mvanderheyden@qillfor.com
@ 403-273-5333
www.mcilveenlumber.com

December 2019/January 2020 | YARDSTICK

MILWAUKEE ELECTRIC TOOL

Booth 647

Contact: Arnie Chabluk
arnie.chabluk@ttigroupna.com
@ 778-839-6196
www.milwaukeetool.com

MITEK

Booth 463
Contact: Rod Erdos
RErdos@mitek.ca
@ 403-354-3689
www.mitek.ca

MITTEN BUILDING PRODUCTS

Booth 246
Contact: Paul Jackow

pjackow@mittenbp.com
@ 515-805-4738

www.mittenbp.com

MOUNT ROYAL UNIVERSITY

Booth 389

Contact: Grant Slessor
gslessor@mtroyal.ca
@ 403-440-6111

www.miroyal.ca

*New exhibitor in 2020
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™

Schlage Encode
a smarter way in

Built in Wi-Fi allows remote access from anywhere without hubs

E.] Meanitor and maﬂaqe ,cn::k 3 mdas. and access using the Schlage
Home App on Apf & and (5 e Play

|1:‘.-_ Works with Amazon Alexa and Google Assistant

Visit us - Booth 983

2020 WRLA BUYING SHOW

The Smartest and Fastest Way to Build a Fence or Deck
« No mess EZ mix pouch  Replaces 60 kg (130 Ib) of concrete « All season application

5 |

APPROVED PRODUCTS
PRODUITS APPROUVES ®
. BUILDING TRUST
www.sika.ca CONSTRUIRE LA CONFIANCE

HOLME
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MOUNTAIN BARK INC.

Booth 585

Contact: Monte Christensen
monte@mountainbark.com
@ 403-955-2209
www.mountainbark.com

NATIONAL CONCRETE
ACCESSORIES

Booth 112
Contact: Byron Pugh
sales@nca.ca

@ 888-777-9272
www.nca.ca

NATIONAL FOREST
PRODUCTS LTD.

Booth 684

Contact: Willie Schrader
willie@nationalforestproducts.com
@ 403-571-0595
www.nationalforestproducts.com

NEW-LINE HOSE & FITTINGS

Booth 765

Contact: Richard Marsh
rmarsh@new-line.com

@ 604-455-5410 ext 282
www.new-line.com

NORSKE TOOLS LTD.

Booth 538

Contact: Doug Thomson
doug.thomson@norsketools.com
@ 604-542-8859
www.norsketools.com

NORTH STAR FIBRE INC.

Booth 320

Contact: Garth Vandenberghe
garth@northstarfibre.ca

@ 204-822-9668
www.northstarfibre.ca

NSC MINERALS LTD

Booth 771

Contact: Rob Lozinski
rlozinski@nscminerals.com
@ 306-934-6477
www.nscminerals.com

December 2019/January 2020 | YARDSTICK

ODL CANADA

Booth 590
Contact: John Grilli

john.grilli@odl.com
@ 416-200-6690

www.odl.com

OLFA (CORELLE BRANDS)

Booth 584

Contact: Rafi Krikorian
rafi.krikorian@corellebrands.com
@ 847-233-8585
www.olfa.com

ONDULINE NORTH AMERICA

Booth 544

Contact: Ed Harlin
edharlin@onduline-usa.com
@ 804-301-0937
www.onduling-usa.com

ORGILL INC.

Booth 626

Contact: Colin Carey
ccarey@orgillsales.com
@ 901-754-8850

www.orgill.com

0SMO0

Booth 518

Contact: Ben Plckler
ben.pickler@osmo.ca
@ 1-844-676-6226
WWW.0Smo.ca

OWENS CORNING CANADA LP

Booth 656

Contact: Mark Geres
mark.geres@owenscorning.com
@ 403-257-9183
WWW.0WeNscorning.ca

P

PARAGONE INC.
Booth 665
Contact: Sarah Talbot

stalbot@gonats.ca
@ 418-878-8603

www.gonats.ca

*New exhibitor in 2020
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[ Cloverdale Paint

(anadlan Owned & Operated

We opened 100 new dealers in 5 years!!!
We would like to thank all of you for your support!

Cloverdale Paint has developed a complete program to support the-needs
ofindependent Canadian paint and building suppliers.

Qur premium paints, stains and clear coats - including environmentally
friendly-formulations--supported by our full colour palette will-satisfy the
business needs of the most.demanding markets.

Our unique distribution support program allows for fast access to products
s0 you and-your customers-don’t-have to wait.

Contact us today.to"understand all of the ways we can enhance your
business.

@\“% Dealer Inquiries:
s % Dan-Reynolds (306) 715-4434

dreynolds@cloverdalepaint.com

Mm%““" ™ Cloverdale Paint

HOLMES |

GARAGE DOOR COMPANY®

More design options
to fit any budget

Most energy-efficient doors
with R-values up to 20.4

ULTRA-LITE
& i‘oﬁ www.holmesgaragedoor.com
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PENNTRUSS INC.

Booth 764

Contact: Colin Penner
colin@penntruss.com
® 306-744-2403
Www.penntruss.com

PHOENIX FENCE CORP.

Booth 690

Contact: Geoff Galbraith
geoff@phoenixfence.ca
@ 800-661-9847
www.phoenixfence.ca

PINKWOOD LTD.

Booth 991
Contact: Michelle Thompson

michellet@pinkwood.ca
® 403-889-6374

www.pinkwood.ca
PLASTI-FAB LTD.

Booth 826
Contact: Jack Hoogstraten

jhoogstraten@plastifab.com
@ 403-569-4300

www.plastifab.com
PLY GEM BUILDING PRODUCTS

Booth 146
Contact: Paul Jackow

pjackow@mittenbp.com
@ 515-805-4738

www.plygem.ca
PLY-LAM*

Booth 885

Contact: Simon Stelfox
simon@ply-lam.ca

@ 780-803-8880
www.ply-lam.ca

POWERHOUSE
BUILDING SOLUTIONS

Booth 373

Contact: Scott Emo
Scott@power-house.ca
@ 604-542-9926
WWW.power-house.ca

PPG ARCHITECTURAL COATINGS

Booth 383
Contact: Amanda Aceto

aceto@ppg.com
@ 866-660-2220

Www.ppgac.com

December 2019/January 2020 | YARDSTICK

PRIME FASTENERS /
FASTENMASTERS

Booth 455

Contact: Brian Gingera
brian@primefasteners.mb.ca
® 204-633-6624
www.primefasteners.ca

PRIME FASTENERS / ITW
CONSTRUCTION PRODUCTS

Booth 350

Contact: Brian Gingera
brian@primefasteners.mb.ca
@ 204-633-6624
www.primefasteners.ca

PRIME FASTENERS / SENCO

Booth 456

Contact: Brian Gingera
brian@primefasteners.mb.ca
@ 204-633-6624
www.primefasteners.ca

PRIME FASTENERS / TYTAN

Booth 457

Contact: Brian Gingera
brian@primefasteners.mb.ca
@ 204-633-6624
www.primefasteners.ca

R
REGAL IDEAS

Booth 512

Contact: Ernie Couillard
ernie@regalideas.com
@ 604-952-4290
www.regalideas.com

RENIN CORP.*

Booth 543

Contact: Lilly Khomidova
Lilly.Khomidova@renin.com
D 888-752-0427
WwWw.renin.com

RESISTO

Booth 616

Contact: Brent Miller
bmiller@resisto.ca
® 418-681-1224
www.resisto.ca

*New exhibitor in 2020
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I LANAIOUTDOORS

Walked on Discovered Used tools to build Discovered LANAI. Built
two feet. tools. the same old deck. a deck for outdoor living.

[Vateton | [
LUTION OF DECKING

ANAI OUTDOORS Premium PVC Planks is actually changing the game.

—

STAINS & FINISHES

MASTERED

WOOD STAIN EXCELLENCE

NORTH AMERICA'S FASTEST GROWING
BUILDING MATERIALS DISTRIBUTOR

Specializing in Residential & Commercial Building Products

EXPERIENCE
PROFITABILITY

www.DealersChoiceDistribution.ca

FOR MORE
INFORMATION GO TO:
myoldmasters.com

Visit the Dealers Choice BOOTH #462
at WRLA Buying Show

OR CALL: (800) 747-3436
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RICHELIEU HARDWARE

SELJAXINT’L INC.

Booth 756 & 755
Contact: Jeanne Begin
ibegin@richelieu.com

@ 514-832-4010 ex 5018
www.richelieu.com

ROBERT BOSCH INC.

Booth 732
Contact: Patricia Lachance

atricia@seljax.com
% 1-800-651-7955
www.seljax.com
SENTRY BUILDING INNOVATIONS*

Booth 446
Contact: Dave Powell

dave.powell@ca.bosch.com
@ 403-390-2609

Booth 432

Contact: Bob Woykin
bwoykin@sentrybuilding.com
@ 604-616-7743

www.boschtools.com www.roofnado.ca
ROCKWOOL SEXTON GROUP LTD.
Booth 937 Booth 612

Contact: Pamela Jay
pamela.jay@rockwool.com
@ 905-875-5711
www.rockwool.com

ROLGEAR MANUFACTURING INC.

Contact: Steve Buckle
buckle@sextongroup.com
@ 204-694-0269
www.sextongroup.com

SHERCOM INDUSTRIES

Booth 375
Contact: Robert L. Suter

rob@rolgear.com
@ 844-765-4327

www.rolgear.com

Booth 725

Contact: Dave Soubolsky
dave@shercomindustries.com
@ 306-933-0600
www.shercomindustries.com

RONA / ACE CANADA SHERWIN WILLIAMS
BY LOWE’S CANADA CONSUMER BRANDS
Booth 790 Booth 450

Contact: Julie Simard
julie.simard@rona.ca

@ 514-599-5900 ex 4589
www.rona.ca

S

SASKACHEWAN CONSTRUCTION
SAFETY ASSOCIATION*

Booth 284
Contact: Ed Pyle

edp@scsaonline.ca

SCHLAGE CANADA
(ALLEGION CANADA)

Booth 317

Contact: Jody Floyd Genttner
jody.floydgenttner@allegion.com
@ 905-403-1835

www.allegion.ca
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Contact: Grant Adams
grant.p.adams@sherwin.com
@ 306-713-0732
www.sherwin.com

SHIPPERS SUPPLY ULC

Booth 766

Contact: Ruth Spetter
ruth.spetter@shipperssupply.com
@ 780-577-7204
www.shipperssupply.com

SHNIER

Booth 545
Contact: Vanessa Scolaro

vscolaro@gesco.ca
® 905-789-3755 ex 2315

www.shnier.ca

SIDCA TRADING

Booth 579

Contact: Kam Sidhu
kam@sidcatrading.com
@ 604-931-9003
www.SidcaTrading.com

*New exhibitor in 2020
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TRUE UNIVERSAL FIT BRAND
K@@ IMPERIALBLADES.COM

II\/IPERIAL

BUILDING
PRODUCTS

National steel stud
manufacturer serving the
industry from coast to coast

The merger of two industry-renowned companies,

Fusion Building Products & Steelform Building
Products Canada, IBP provides high-performance
products that are compliant with building codes
across the country.

www.imperialbp.ca

Penn Truss Mfg lm:.
CHARLES PENNER
COLIN PENNER
Tel.: (306) 744-2403
Fax.: 1-888-432-1891

E-mail:
colin@penntruss.com

PO. Box 418
Saltcoats, SK SOA 3RO
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SIKA CANADA

STICKS BUILDING PRODUCTS

Booth 983

Contact: Bobby Cliffe
cliffe.bobby@ca.sika.com
@ 403-999-2228
www.sika.ca

SIMPSON STRONG-TIE
CANADA. LIMITED

Booth 672

Contact: Mel Stratechuk
mstratechuk@strongtie.com
@ 780-886-0861

www.strongtie.com
SMOOTH ARC MFG.

Booth 830

Contact: Linley Doerksen
linley@smootharcmfg.com
@ 204-825-4613
www.smootharcmfg.com

SPATIAL TECHNOLOGIES*

Booth 637
Contact: Victor Russell

vrussell@stpg.ca
© 604-723-7337

www.stpg.ca
SPECTRUM BRANDS

Booth 530

Contact: J Franks
i.franks@spectrumbrands.com
@ 306-715-4053
www.spectrumbrands.com

STABILA LEVELS INC.
(OPEN SOURCE SALES)

Booth 629

Contact: Michael Openshaw
michaelopenshaw@gmail.com
@ 778-237-8053

STEEL-CRAFT DOOR
PRODUCTS LTD.

Booth 812

Contact: Travis Reynolds
treynolds@steel-craft.ca
@ 780-453-3761
www.steel-craft.ca

STELLA JONES INC.

Booth 483

Contact: Kris Jacobsen
Kjacobsen@stella-jones.com
@ 204-476-7702
www.stella-jones.com
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Booth 773

Contact: Brent Bradshaw
bbradshaw@sticksbp.com
® 604-971-3791

www.stickshp.com

STILL CREEK FOREST PRODUCTS

Booth 380
Contact: Michael Erskine

mike@stillcreekforest.com
@ 604-464-7001

SUPERFORM PRODUCTS LTD.

Booth 848

Contact: Keelan Unrah
keelan@superformicf.ca
@ 403-627-3555
www.superformincf.ca

SUPREME WINDOWS*

Booth 363

Contact: Gordon Sokolon
gordon@supremewindows.net
@ 403-279-2797
www.supremewindows.net

T

TAIGA

Booth 895

Contact: John Lawn
jlawn@taigabuilding.com
@ 403-203-5352
www.taigabuilding.com

TALENTSPHERE
STAFFING SOLUTIONS

Booth 460

Contact: Stephen Borer
shorer@talentsphere.ca
@ 587-333-7929 ext 701
www.talentsphere.ca

TARGET PRODUCTS LTD.

Booth 842

Contact: Mara Marsden
mmarsden@quikrete.ca
@ 800-575-7700
www.targetproducts.com

*New exhibitor in 2020
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MELTZ
ALL

PREMIUM
ICE MELTER

FOR HOME AND
COMMERCIAL USE

PET

www.nscminerals.com

JOIN US & DISCOVER THE DELROC DIFFERENCE

SERVING OUR MEMBERS SINCE 1974

® Buying Program Transparency

e Dealer Independence

e Delroc has lowest overhead = enhanced

members programs

e No Charge, No Hidden Fees,
No membership fees

¢ No liability for other members

5955 - 205A Street Langley
BC V3A 8C4

Tel: 604.533.0599
Fax: 604.533.9192
Email: contact@delroc.com

www.delroc.com

WRLA BUYING SHOW
VISIT US AT BOOTH #953
UNIT ON DISPLAY
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TECHNISEAL INC. TORBSA LIMITED
Booth 581 Booth 643
Contact: Robert Boulanger Contact: Bob Holmes
rboulanger@techniseal.com; jlavoie@ bob@torbsa.com
techniseal.com @ 905-857-5811
@ 514-523-8324 www.torbsa.com
www.techniseal.com

TOURISM WINNIPEG*
TERRA INTERNATIONAL* Booth 290
Booth 785 Contact: Sarah Ferrari
Contact: Scott Guy SarahF@tourismwinnipeg.com
scottcoast@shawbiz.ca @ 855-734-2489
® 250-766-1792 www.tourismwinnipeg.com
THE DEALERS CHOICE TREE ISLAND STEEL
Booth 462 Booth 232

Contact: Audrey Bourque
audrey.bourque@becn.com
@ 604-572-8088
www.thedealerschoice.com

TIMBER MART

Contact: Tom Halford
thalford@treeisland.com
@ 604-524-3744
www.treeisland.com

TRIMLITE MFG

Booth 326

Contact: Randy Martin
randy.martin@timbrmart.com
@ 403-717-1990

Booth 816
Contact: Eddie Choe
EddieC@trimlite.com
@ 604-533-4111

www.timbermart.ca www.trimlite.com
TIMBERTECH TRUSS FAB INC.
Booth 787 Booth 662

Contact: John Klovansky
John.Klovansky@cpgbp.com
@ 778-229-8664
www.timbertech.com

TM SALES GROUP LTD

Booth 940

Contact: Les Friesen
les@tmsalesgroup.com
@ 778-357-0888
www.tmsalesgroup.com

TOJA GRID*

Booth 795
Contact: Todd Robertson

todd@tojagrid.com
® 416-568-0879

www.tojagrid.com
TOLKO MARKETING & SALES

Booth 762

Contact: Kirsten Clark
salesandmarketing@tolko.com
@ 250-545-4411
www.tolko.com
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Contact: Harry Engel
harry@trussfabinc.com
@ 204-453-6535
www trussfabinc.com

U-DRAIN
(NORSTAR INDUSTRIES LTD.)

Booth 316

Contact: Barry Klassen
barry@norstarindustries.ca
® 204-746-8200
www.u-drain.ca

U2 FASTENERS

Booth 688

Contact: Hedi Beale
hedi.beale@u2fasteners.com
@ 807-345-3119
www.u2fasteners.com

*New exhibitor in 2020
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BROCKWHITE*

CONSTRUCTION MATERIALS

Online ordering now
available on BrockWhite.cal!

) A CONSTRUCTION SUPPLY GROUP COMPANY

'P

—T_ \ er} :

. ,r, l&

- Concrete Sealers & Coatings « Brick & Stone - Sediment Control
- Concrete Chemicals - Decorative Concrete » Masonry Supplies
- Concrete Accessories « Erosion Control - Insulation

« Forming Accessories « Grouts « Cultured Stone®

- Waterproofing « Geosynthetics - Redicrete

Locations Across Western Canada. Visit us online for the location nearest you.

www.BrockWhite.ca

’-‘IGFOOT

SYSTEMS® The Original.
« INTRODUCING OUR NEW 12 TUBE, THE BFT12!
* Bigfoot Systemse Footing Forms along with the BFT10 and BFT12 Safety top
tube form a complete engineered pre-molded pier footing system. with handle to be removed

« Bigfoot Systemse engineered design has well established advantages; before pouring concrete.
optimum structural stability, safety and convenience which makes our
product the most recognized concrete pier foundation system available. BlGFﬂOT B|GF00'|‘

« BFT10 and BFT12 are not affected by ground water or rain. TUBE 12” | TUBE 10”
 Prevents uplift from frost and high velocity winds.

* Cost less and requires less concrete than other systems.

* Back-filling before pouring concrete? No Problem.

* Meets or exceeds all National and local building codes

in North America.
BF36 |

BF28

Fits Both Fits Both
BF28 or BF36  BF24 or BF28

CCMC 12839-R

)
it 800-934-0393
bigfootsystems.com

VICWEST BUILDING
PRODUCTS

Booth 412

Contact: Michel Beaudoin
mbeaudoin@vicwest.com
@ 514-242-0874
www.vicwest.com

VIPCO INDUSTRIES

Booth 341
Contact: Shane Williams

shane@vipco.ca
@ 403-680-7679

WWW.vipco.ca

VISTA RAILING SYSTEMS
INC.

Booth 748

Contact: Rob Mitchell
rob@vistarailings.com

@ 800-667-8247
www.vistarailings.com

WAJAX EQUIPMENT

Booth 438

Contact: Stacey Helfrich
SHelfrich@Wajax.com
@ 780-722-7191

WWW.Wajax.com

WALLBOARD TRIM & TOOL
INC.

Booth 533

Contact: Donnie Cotton
donnie@wallboardtrim.com
@ 906-669-6336
www.wallboardtrim.com

WEST FRASER (TREATED)

Booth 434

Contact: Carol Reid
carol.reid@westfraser.com
@ 250-991-1259
www.westfraser.com
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WESTERN MATERIALS WEYERHAEUSER WINTERBURN TRUSS*
HANDLING & EQUIPMENT Booth 683 Booth 319
Booth 478 Contact: Francis Laderoute Contact: Henryk Loziuk
\ ; francis.laderoute@weyerhaeuser.com hloziuk@uwinterburntruss.ca
Contact: Martin Hexspoor
e @ 780-886-7019 @ 780-915-6310
@ 403-236-0305 www.weyerhaeuser.com www.nlc.ca
www.westmat.com
WESTFORM METALS INC.
Booth 138
Contact: Joe Causton
joe@westform.com

@ 604-858-7134
www.westform.com

WESTMAN STEEL INDUSTRIES

Booth 630

Contact: Greg Gardenits
ggardenits@westmansteel.ca
@ 780-218-6893
www.westmansteel.ca

WESTMINSTER INDUSTRIES LTD.

Booth 945

Contact: Mark Wasmuth
mark@westmin.ca

© 604-536-3332
www.westmin.ca

WESURE*

Booth 692
Contact: Tony Fisher

tony@wesure.com
® 403-279-2440

All quality. All innovative. All style.
We are more than just All Weather Windows.

Scan the QR code and discover all that we are. »

Www.wesure.com ALL WEATHER i oo
WINDOWS
THE ULTIMATE IN EXTERIOR WALL
COVERING AND ACCESSORIES
VINYL SIDING AND TRIMS

e Aluminum Rain Carrying System
¢ Aluminum and Steel Flashing

* Roof Ventilation Systems

* Vinyl and Aluminum Siding and Accessories Including Sealants and Insulation
¢ Vinyl Interior and Aluminum Exterior Commercial Siding
¢ Vinyl and Aluminum Soffit, Fascia and Accessories

¢ Vinyl Shutters, Gable Vents and Specialty Vents

* Agrituff Commercial Interior Panels

LOCATIONS

CALGARY EDMONTON SASKATOON REGINA WINNIPEG KELOWNA
(403) 253-5911 (780) 468-4643 (306) 664-3611 (306) 721-0839 (204) 694-0542 (250) 765-4411
FAX: (403) 252-7980  FAX: (780) 468-5764 FAX: (306) 665-3454 FAX: (306) 721-0849  FAX: (204) 697-0909 FAX: (250) 765-9130

LANGLEY NANAIMO RED DEER
(604) 513-0343 (250) 756-9330 (403) 340-1874
FAX: (604) 513-0305 FAX: (250) 756-1532  FAX: (403) 340-1659

RAYCAN,

www.kaycan.com
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Can-Cell INduStries INC. .....cc.eveverevrerrereriereenes 25
ADHESIVE / SILICONE REMOVER www.can-cell.com
TM SalES GroUP ..o LA ¢1cl o 11 53
www.tmsalesgroup.com www.cgeinc.com
ADHESIVES Delroc Industries Ltd.........ccccoveveeeveveieirerenne %
Dural, une division de Muttibond Inc............. g  ww.deloc.com
Wwwdurapraadhesive Leland |ndU$trIeS |nc ....................................... 4_9
TM SAIES GIOUP ... eeessenenns 37 www.lelandindustries.com
www.tmsalesgroup.com —  Taiga Building Products ......... Inside Front Cover
www.taigabuilding.com
BUILDING MATERIALS
Building Products of Canada Corp..................... 9 BUILDING MATERIALS DISTRIBUTION
www.bpcan.com ~  AFAForest Products INC. ......cccoovevvirrinniinnns 68
www.afaforest.com

:
Q'l// A broker of choice /'

Lumber Association

for property/liability
insurance program

Cherry
Insurance

Rob Robinson, BA, CA.LB

Toll Free: 1-800-667-3919 Office: 306-653-2313
rrobinson@cherryinsurance.net  www.cherryinsurance.ca

* |0RBSA

A CANADIAN BUYING GROUP OF INDEPENDENT
BUILDING MATERIAL DEALERS

LOWEST COST OF MEMBERSHIP

FULL DISCLOSURE

6

100% OF REBATES RETURNED

Looking to join or need more info?
Check out our
website www.torbsa.com
Contact Bob Holmes

905-857-5811| bob@torbsa.com

BUILDING PRODUCTS
Imperial Manufacturing Group /

Steelform Building Products.............ccccocneenee 94
www.imperialbp.ca
Mitek Canada IncC.........cccoovveeervernernereniersnennens 76
www.uspconnectors.com
Target Products Ltd .........ccveevenenercecenienennes 82
www.targetproducts.com

BUYING GROUPS
Castle Building Centres ....... Outside Back Cover
www.castle.ca

Home Hardware Stores Ltd .........cccoecvveeenne 46
www.home-owner.ca

www.rona.ca
Sexton Group Ltd. ......coveevveevercrseeerecnenes 3
www.sextongroup.com

TIMBER MART ..ot 33
www.timbermartmember.ca

TORBSA L. ... 100
www.torbsa.com

CAULKING PRODUCTS
Sika Canada..........oceueeereeeerereeinieseerereeeeeeene 88
www.sika.ca

CONCRETE LANDSCAPING PRODUCTS
Cindercrete Products Ltd. ........ccccceeercerncinnnee 32
www.cindercrete.com

CONCRETE REPAIR PRODUCTS
Sika Canada..........ccoeuverveeeverierecere s 88
www.sika.ca

CONSTRUCTION PRODUCTS

Brock White Canada Company............cccecuuee. 98
www.brockwhite.ca

ITW Construction Products Canada................ 62
www.grkfasteners.com

DOORS
Wallace + Wallace ..........cocoverveerrerveerrecennnes 90
www.holmesgaragedoor.com

EAVESTROUGHS, GALVANIZED,
PRE-PAINTED STEEL & ALUMINUM

City Sheet Metal Co. Lid.......c.cocvererrreeiencenee 12
www.citysheetmetal.com

ENGINEERED WOOD PRODUCTS
Simpson Strong-Tie Canada Ltd..................... 14
www.strongtie.com

FIRE RETARDANT
Arch Wood Protection Canada Corp. .............. 58
www.wolmanizedwood.com

FLOORING PRODUCTS /

RESIDENTIAL & GCOMMERCIAL

AFA Forest Products INC. .......c.cccovueveererneeninnes 68
www.afaforest.com

Shercom INAUSTFies..........oceeeeveeneeneeineineinenes 13
www.shercomindustries.com

SNNIEE ..o 21
www.lovefloored.ca
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FLOORING / VINYL PLANK
Kings of Luxury Vinyl Plank Flooring............... 72
www.kingsflooring.ca

FOOTING FORMS
Bigfoot Systems, INC........ccvereeeneereenieircineene 98
www.bigfootsystems.com

FORKLIFTS

Falcon Equipment Ltd. .......ococvvviervenceninninnnes 96
www.falconequip.com

Load Lifter Manufacturing Ltd. ...........cccccoeen.. 50
www.load-liftermfg.com

FORKLIFTS — SALES, SERVICE, RENTALS
ARW Truck Equipment LTD.......cccccovererereenenne 36
www.arwiruck.com

Cervus Equipment Materials Handling............ 61
www.cervusequipment.com

Sellick Equipment Limited .........cccocoeeverevnennee. 32
www.sellickequipment.com

GUTTER / WINDOW / HOUSE WASH

TM Sales GroUP ......vveveeueerreeeeererreeeeersssseeenne 37
www.tmsalesgroup.com

HARDWARE

Allmar International ............ccccoeeereeeeeeeeenes 101
www.allmar.com

OFgill, INC.eve s 30
www.orgill.ca

HARDWARE SPECIALTY & WOOD PRODUCTS

Live Edge Timber Co.........ccccevereerreercrreerinennns 80
www.liveedgetimber.com

HOME IMPROVEMENT PRODUCTS
Spectrum Brands Canada Inc..............ccc........ 56
www.spectrumbrands.com

ICE MELTERS
NSC Minerals INC. ......oceeereeeveererreerereeeereenens 96
www.nscminerals.com

INSULATION

AFA Forest Products INC. .........cccovevreeerneeninnes 68
www.araforest.com

Johns Manville ..o 54
www.jm.com

Owens Corning Canada Inc. ...........coceeeeeeenee 10
www.owenscorning.ca
ROCKWOOL.......coieieieeieieiree et 80
www.roxul.com

INSURANCE
Cherry Insurance Ltd. ........c.cccveereererncerneeeene 100
www.cherryinsurance.ca

Federated Insurance Company of Canada...... 22
www.federated.ca

LAMINATED POLES
Hillier Manufacturing InC.........c.cocrevceeneenen. 102
www.laminatedposts.com

LANAI DECKING
Instone Distribution............c.cccvvrererceeeeneenns 92
www.lanaioutdoors.com
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LOCKS
Allegion Canada INC..........coveveeeeeereererneeereneene 88
www.schlagecanada.com

LUMBER & BUILDING SUPPLIES

AFA Forest Products INC. .......ccocevvvecereriennnes 68
www.afaforest.com

Magnum Forest Products Ltd .............c.c....... 101
www.magnumforestproducts.com

PINKWOOD LEd.......oovreeeeceirieieereeirsceseeineeeas 39
www.pinkwood.ca

MOULDINGS
Alexandria Mouldings ...........ccveereereeereereeenae 60
www.alexandriamoulding.com

NATURAL BIO-BASED EPOXIES
ECOPOXY ...t 6
WWW.6copoxy.com

PAINTS & STAINS

Cloverdale Paint InC. .........ccoeveveerenerccrneinnnens 90
www.cloverdalepaint.com

01d MASTENS ......overerrreeeererseeereeenerseeenseneees 92
www.myoldmasters.com

PPG Architectural Coatings ...........ccccveerrvnnes 66
WWW.ppgac.com

POWER TOOLS
Milwaukee Electric Tool (Canada) Ltd............. 84
www.milwaukeetool.ca

A ALLMAR

e

ARCHITECTURAL HARDWARE

HoLLow METAL/
Woob DooRs & FRAMES

Access CONTROL SYSTEMS

LOCKERS & MISCELLANEOUS
SPECIALTIES

OPERABLE WALLS

AUuTOMATIC DOOR OPERATORS

TOILET PARTITIONS &
WASHROOM ACCESSORIES

INSTALLATION & SERVICE

OVERHEAD DOORS

BURNABY * KELOWNA * EDMONTON * RED DEER * CALGARY * MEDICINE HAT * SASKATOON
REGINA * WINNIPEG * WINNIPEG OVERHEAD DOORS * THUNDER BAY * TORONTO * OTTAWA

800-230-5516 * WWW.ALLMAR.COM * WWW.ALLMAROHD.COM

FOREST

MAGNUM

ProODUCTS

Wholesale Lumber and Distribution

330 Wardlaw Unit 1, Winnipeg, MB, R3L 0L6
Ph: 204-992-3560

www.magnumforestproducts.com
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RAILINGS, POSTS & ACCESSORIES
Vista Railing Systems .........ccccoeeeenenerencenenenne 17
www.vistarailings.com

REBAR
Harris ReDar.........ocvvvenerneeneeeneneeeeis 52
www.harrisrebar.com

REFLECTIVE INSULATION

TM SAIES GIOUP ..o seesssnens 37
www.tmsalesgroup.com

ROOF & FLOORING SYSTEMS

www.all-fab.com

ROOF TRUSSES
Penn-Truss Mfg. INC........coveeeeveererrereneiereenes 94
Www.penntruss.com

ROOFING MATERIALS
GAF Materials Corporation .............ccocereeneenee 84
www.gar.com

ROOFING MATERIALS — DRIVEWAY SEALERS
GH International Sealants, ULC

(Div.of Gardner-Gibson)...........ccceeereeereeneenee 86
www.blackjackcoatings.ca
ROOFING PRODUCTS
Dealers Choice Distribution ...........cccccevveenene 92

www.dealerschoicedistribution.ca

ROOFING PRODUCTS — SHINGLES
AFA Forest Products INC. .......ccccoevevierniniennns 68
www.afaforest.com

HILLIER up the post.

Laminated posts are superior
due to the pressure treating of
the individual boards making

Vulcan, Alberta, Canada
Mobile: 1-403-485-1047 ¢ Fax: 1-403-485-4117
Email: laminatedposts@gmail.com ¢ www.laminatedposts.com

We manufacture Laminated Posts for:
Headers | Beams | Horizontal Deck Members | Columns

TRUSS FAB

e e

Booth Number #662

Office: (204) 453-6535 « Fax: (204) 353-4525

Come see us at

Truss Fab Inc.

540 Caron Road, Headingley
Manitoba, R4H 1B4

Toll Free: 1-877-300-3206

Email: info@trussfabinc.com

www.trussfabinc.com

SAW BLADES
Imperial Blades...........ccovuvemerneererrerceeineins 94
www.imperialblades.com

SIDING — ALUMINUM/VINYL
AFA Forest Products INC. ........c.ccvevrercirninnnne 68
www.afaforest.com

SIMPLE MODULAR PERGOLA SYSTEM
T0Ja Grid.....vecveeeerceceeeercteeeee s 18
www.tojagrid.com

SPECIALTY WOODS
Live Edge Timber CO.......cveeeererrererceeneeneenens 80
www.LiveEdgeTimber.com

STEEL ROLL FORMING /

MANUFACTURER / DISTRIBUTOR

Westman Steel InduStries............cocveeereereenen. 38
www.westmansteel.com

STORE FIXTURES
Burlington Merchandising & Fixtures Inc........ 78
www.bmfonline.com

TOOLS

www.garant.com
Olfa — North AMEriCa........oceeveeeererrererreeeneenens 74
www.olfa.com

TOOLS & FASTENERS
Bissett Fasteners.........ccocveeeverernernceeeeneenens 82
www.bissettfasteners.ca

TRUCK MOUNTED CRANES

ARW Truck Equipment LTD........ccccoevveeveernnee 36
www.arwtruck.com

TRUCK MOUNTED FORKLIFTS
ARW Truck Equipment LTD.........ccccevvverrrrennnne 36
www.arwtruck.com

TRUSSES
Truss Fab INC. .....eeeecceeeeeeeeeee e 102
www.trussfabinc.com

VINYL SIDING
KaYCaN........oceeveeeercreeeiersseee s 99
www.kaycan.com

WINDOW & DOOR SYSTEMS
All Weather Windows Ltd..........cceeeevecvrernennens 99
www.allweatherwindows.com
DURABUILT Windows & doors Inc.................. 70
www.durabuiltwindows.com
JELD-WEN Windows & Doors /

Willmar Collection..........co..oeeverreeeeerrerrnenns 48
www.jeld-wen.ca

WINDOWS
Mitten InC.......coccoveverereereiinne Inside Back Cover
www.mittensiding.com

Ply Gem Canada............cc........ Inside Back Cover
www.plygem.ca

WO0OD PRESERVATIVES

Arch Wood Protection Canada Corp. .............. 58
www.wolmanizedwood.com
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SIDING | ALUMINUM | SHAKE & STONE | WINDOWS | ENTRY & PATIO DOORS

ACCENTS | BUILDING ENVELOPE | TOOLS & EQUIPMENT

Visit plygem.ca and mittensiding.com for details

See you at WRLA 2020! Meet us in booth #246/146
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Committed to your

100&8RAND

Are you feeling
the squeeze7

Some Buying Groups will entice would-be
members with attractive incentives and a
flashy corporate banner.

At the onset, it looks and sounds like a
great deal, but over time, feelings turn sour
as you realize all those dollars are being
squeezed right back out of you.

When you're met with reduced profits,

surcharges and fees at almost every turn,
doesn't it beg the question, how much is
your Corporate Brand really costing you?

At Castle, we're focused on helping our members prosper and grow their brand, rather than building
up our own corporate brand. Castle members don’t have to wonder how much they’re paying, because
they already know from the audited financial statement, outlining how all profits and rebates go back
into their pockets.

No hidden costs. No surprises.

For more information on becoming a Castle member, please email yourbrand@castle.ca
www.youarethebrand.ca

hardware
Your trusted buiIdingAsuppIy partner

cilstle
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